Appendix A. Survey items to assess patient-reported barriers 
to cancer screening and/or diagnostic follow-up

Table 1. Survey items to assess patient-reported barriers to breast cancer screening and/or diagnostic follow-up.
	1. What are personal or cultural barriers to breast cancer screening mammography and/or diagnostic follow-up that your clients most often experience? Check all that apply:

	· Lack of knowledge about breast cancer
· Lack of motivation to get screened
· Belief that they won’t get breast cancer 
· Lack of awareness that screening effectively prevents or controls cancer  
· Lack of knowledge about mammography process
· Embarrassment or personal modesty
· Fears about being diagnosed with cancer
· Fears about the screening procedure 
· Difficulty with scheduling appointments
· Fears about immigration status
· Lack of family support to receive screening
· Community beliefs or attitudes about screening procedures
· Community beliefs or attitudes about accepting healthcare
· Other: ___________________________________________

	2. What are structural barriers to breast cancer screening mammography and/or diagnostic follow-up that your clients most often experience? Check all that apply:

	· Lack of providers who are the same gender as client
· Medical mistrust or bias within the healthcare system
· Language barriers (e.g. lack of interpreters or providers who speak client’s language)
· Lack of transportation
· Lack of childcare
· Lack of older adult care
· Inability to take time off work
· Lack of health insurance or concerns about cost
· Long distance to screening facility 
· Clinic hours of operation do not fit schedule
· No access to mobile mammography
· Other: ______________________________________________



Table 2.  Survey items to assess patient-reported barriers to cervical cancer screening and/or diagnostic follow-up.
	1. What are personal or cultural barriers to cervical cancer screening and/or diagnostic follow-up that your clients most often experience? Check all that apply:

	· Lack of knowledge about cervical cancer
· Lack of motivation to get screened
· Belief that they won’t get cervical cancer 
· Lack of awareness that screening effectively prevents or controls cancer  
· Lack of knowledge about Pap test process
· Embarrassment or personal modesty
· Fears about being diagnosed with cancer
· Fears about the screening procedure 
· Difficulty with scheduling appointments
· Fears about immigration status
· Lack of family support to receive screening
· Community beliefs or attitudes about screening procedures
· Community beliefs or attitudes about accepting healthcare
· Other: ___________________________________________

	2. What are structural barriers to cervical cancer screening and/or diagnostic follow-up that your clients most often experience? Check all that apply:

	· Lack of providers who are the same gender as client
· Medical mistrust or bias within the healthcare system
· Language barriers (e.g. lack of interpreters or providers who speak client’s language)
· Lack of transportation
· Lack of childcare
· Lack of older adult care
· Inability to take time off work
· Lack of health insurance or concerns about cost
· Long distance to screening facility 
· Clinic hours of operation do not fit schedule
· No access to test options (e.g. Pap smear)
· Other: ______________________________________________



Table 3. Survey item to assess patient-reported barriers to colorectal cancer screening and/or diagnostic follow-up.
	1. What are personal or cultural barriers to colorectal cancer screening and/or diagnostic follow-up that your clients most often experience? Check all that apply:

	· Lack of knowledge about colorectal cancer
· Lack of motivation to get screened
· Belief that they won’t get colorectal cancer 
· Lack of awareness that screening effectively prevents or controls cancer  
· Lack of knowledge about colorectal screening process
· Lack of knowledge about completing bowel prep
· Embarrassment or personal modesty
· Fears about being diagnosed with cancer
· Fears about the screening procedure 
· Difficulty with scheduling appointments
· Fears about immigration status
· Lack of family support to receive screening
· Community beliefs or attitudes about screening procedures
· Community beliefs or attitudes about accepting healthcare
· Other: ___________________________________________

	2. What are structural barriers to colorectal cancer screening and/or diagnostic follow-up that your clients most often experience? Check all that apply:

	· Lack of providers who are the same gender as client
· Medical mistrust or bias within the healthcare system
· Language barriers (e.g. lack of interpreters or providers who speak client’s language)
· Lack of transportation
· Lack of escort to and from colonoscopy
· Lack of childcare
· Lack of older adult care
· Inability to take time off work
· Lack of health insurance or concerns about cost
· Long distance to screening facility 
· Clinic hours of operation do not fit schedule
· No access to test options (e.g. fecal test kits, endoscopy sites, etc.)
· Other: ______________________________________________



Appendix B. Survey items to assess navigation activities 
delivered in support of cancer screening and/or diagnostic follow-up

Table 1. Survey item to assess navigation activities delivered in support of breast cancer screening and/or diagnostic follow-up.
	Which activities do you regularly conduct to support breast cancer screening mammography and/or diagnostic follow-up? Check all that apply:

	· Talk to potential clients in the community about screening
· Talk to clients within clinics about screening
· Provide one-on-one education about screening 
· Provide group education about screening 
· Assess client barriers to screening
· Make referrals or enroll clients into cancer screening programs 
· Make referrals or enroll clients in financial assistance or health insurance programs (e.g. Medicaid) 
· Help clients resolve barriers to screening (e.g. transportation, translation services)
· Provide emotional support
· Call clients to remind them of screening and/or diagnostic follow-up appointments
· Help clients prepare for screening appointments (e.g. prepare list of questions for provider)
· Help clients communicate with health care providers
· Re-contact clients to see if they completed cancer screening
· Track clients through the screening and/or diagnostic follow-up process
· Accompany clients to screening and/or diagnostic appointments 
· Other: ___________________________________________




Table 2. Survey item to assess navigation activities delivered in support of cervical cancer screening and/or diagnostic follow-up.
	Which activities do you regularly conduct to support cervical cancer screening and/or diagnostic follow-up? Check all that apply:

	· Talk to potential clients in the community about screening
· Talk to clients within clinics about screening
· Provide one-on-one education about screening 
· Provide group education about screening 
· Assess client barriers to screening
· Make referrals or enroll clients into cancer screening programs 
· Make referrals or enroll clients in financial assistance or health insurance programs (e.g. Medicaid) 
· Help clients resolve barriers to screening (e.g. transportation, translation services)
· Provide emotional support
· Call clients to remind them of screening and/or diagnostic follow-up appointments
· Help clients prepare for screening appointments (e.g. prepare list of questions for provider)
· Help clients communicate with health care providers
· Re-contact clients to see if they completed cancer screening
· Track clients through the screening and/or diagnostic follow-up process
· Accompany clients to screening and/or diagnostic appointments 
· Other: ___________________________________________




[bookmark: _GoBack]Table 3. Survey item to assess navigation activities delivered in support of colorectal cancer screening and/or diagnostic follow-up.
	Which activities do you regularly conduct to support cervical cancer screening and/or diagnostic follow-up? Check all that apply:

	· Talk to potential clients in the community about screening
· Talk to clients within clinics about screening
· Provide one-on-one education about screening
· Provide group education about screening 
· Assess client barriers to screening
· Make referrals or enroll clients into cancer screening programs 
· Make referrals or enroll clients in financial assistance or health insurance programs (e.g. Medicaid) 
· Help clients resolve barriers to screening (e.g. transportation, translation services)
· Provide emotional support
· Call clients to remind them of screening and/or diagnostic follow-up appointments
· Help clients prepare for screening appointments (e.g. prepare list of questions for provider)
· Help clients access bowel preparation materials
· Help clients understand the bowel preparation process
· Help clients communicate with health care providers
· Re-contact clients to see if they completed cancer screening
· Reminder calls to clients to encourage they complete FIT/FoBT tests 
· Track clients through the screening and/or diagnostic follow-up process 
· Accompany clients to screening and/or diagnostic appointments 
· Other: _______________________________________________________




