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■ VERB is kids’ brand for physical activity 
■ Launched in 2002
■ Targets all US tweens
■ Multi-ethnic
■ Parents are secondary

audience
■ Ends Sept 2006
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www.verbnow.com/yellowball
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■ Did the campaign's messages reach the target audience?
■ Has the VERB campaign led to changes in attitudes, social 
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■ National, longitudinal random-digit dial survey of children
9-13 years old and one parent

■ Baseline (2002)--controls for confounders at follow-up
■ Measures children’s and parents' beliefs, behaviors and 

awareness and understanding of campaign
■ Analysis uses propensity scoring to isolate the effects of 
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■ Significant difference between children unaware and all 
children
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Effects of VERB by Age 
National Free-Time Physical Activity Sessions 2003
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Effects of VERB by Gender
National Free-Time Physical Activity Sessions
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Association Between Awareness and Outcomes 
National Free-Time Physical Activity Sessions--Age
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Association Between Awareness and Outcomes  
National Free-Time Physical Activity Sessions--Income  
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Summary of Behavioral Effects
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