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VERB has touched over 8 million
children and parents to date

AOL Time Warner
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At the height of the summer, when
tweens had plenty of free time, VERB
reached 79% of our tween target, an
average of 7.8 times in July.

Wow! VERB was featured in five
national Internet placements, including
CNN.com, USA Today, Washington
Post, Foxnews.com and Salon.com.

Through VERB's public relations
initiatives, VERB has appeared on more
than 125 television stations garnering
more than 8 hours of television time.

June 21st marked the Longest Day of
Play. VERB activities in Miami, Houston,
L.A. and Kansas City generated 14
media placements and more than 5
million media impressions. Key VERB
placements included the Fox Sports
Net, Miami Herald.com, Balita Media
and the Houston Chronicle.

In July, VERBnow.com gave tweens
ideas and tools to stay active all summer
long with a printable checklist of activities,
the VERB Activity Finder and our archive
of Games and Tips.

Earlier this spring, HispanicAD.com
hosted the 2003 Media Planning
Awards. Garcia 360/Media Rare won
the award for the year's best Hispanic
Out of Home Media Plan for the VERB
campaign. Way to go, VERB!
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ERPPPPPPR ‘> Teen People's Break for the Beach, sponsored in part by VERB, kicked off
June 14th in Myrtle Beach, SC. Stops included Ft. Lauderdale, FL; Pt.

k Pleasant, NJ; Wildwood, NJ; and Jones Beach, NY, where tweens played

mini-volleyball or limbo courtesy of VERB! VERB premiums were

Cececnnns > S| for Kids and VERB bring the best of the best in
the “No Limits” Road Trip 20083. Touring 12 amusement parks
for 24 shows across the country,
eight top athletes will spend the day
demonstrating their award-winning
tricks and skills. These Gravity
Games and X-Games pro athletes
are expected to draw thousands of
park attendees.

One of two key sponsors, VERB
will have a high profile presence on
autograph cards, truck wraps, event
signage and on the Internet.ecee<- .

Ceccecece= MTVis touring Washington, DC; Miami; Cleveland; Kansas City; Spokane;
Greenville; Green Bay; Houston; and LA beginning July 8th with MTV MADE participants
and coaches. Shane, Diana, Michael, and Isaac, along with MTV DJ
Flex, will hit nine markets to give YMCA tweens the opportunity to learn m
new basketball skills and talk to the MADE participants to learn how they

reached their goals! More than 2,500 tweens are registered to participate. Participants will
receive a tattoo and a custom-made VERB, YMCA and MTV shirt and bag.
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Further testimonial
that was gleaned from
our latest advertising
focus groups...

These verbatims are
proof that both male
and female tweens are
responding to
VERPB’s new
activation
message.

“Everyday you can go out and have fun.
You can have fun any day you want.
You don't have to go far fo have fun.
You can just have fun with your friends.”

“It's telling you to do stuff—
not fo be lazy. ..
To get involved in games.”

“The message is
it's fun to do sporis.
You don't have to be the
leader to do sports.”

“VERB makes me want to go out...
makes me want to go fo the park.
It gives you ideas to do something

like bike riding.”

“Whether you win or lose, you're
having fun. It shows how sports can
be an integral part of life.”

Find out more

about VERB on the
expanded partnership site
at cdc.gov/verb.
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