
Social Media
for Health Marketing



CDC Mission:
…to promote health and quality of life by 

preventing and controlling disease, injury and 
disability

eHealth and CDC 2.0 Goal:
…to make CDC content, tools and services 

available when, where and how users want them

Our Mission



CDC should be (must be) where people are

• Increases the dissemination and potential impact of 

CDC’s science

• Leverages unique characteristics of emerging 
channels

• Reaches diverse audiences

• Allows for tailored health messages

• Facilitates interactive communication and community

• Empowers people to make healthier and safer 
decisions

Why Social Media



CDC 2.0 eHealth Efforts
Engaging Users on CDC.gov:
• Bookmark/Share
• Widgets
• eCards
• Viral Video
• Blogs
• Podcasts
• eMail Updates

Meeting Users Where They Are:
• Widgets
• Viral Video
• Virtual Worlds
• Social Networks
• Mobile Applications
• Photo-Sharing Sites
• User-Generated Content
• Content Syndication
• Text Messages
• Bloginars



Web 2.0 Communication Strategy



Peanut Product Recalls – Social Media Response

eCards

Graphical 
Buttons

Blogs

Twitter
Widgets

www.cdc.gov/socialmedia/peanuts

http://pbrecallblog.hhs.gov/
http://www.cdc.gov/socialmedia/peanuts


• The Salmonella 
Typhimurium Outbreak Map 
provides up-to-date, visual 
information about the 
outbreak investigation. 

• The Everyday Health widget 
provides tips on how to 
protect yourself and your 
family from salmonella.

• The FDA database widget 
increases access to and use 
of the product recall 
information it contains.

Widgets

www.cdc.gov/widgets

Recall Widget 
Metrics: 

20 Million views 
and over 20,000 
sites embedding 
the widget 

http://www.cdc.gov/widgets


On February 3rd, 35 blog writers 
spoke with FDA and CDC subject 
matter experts about the 
Salmonella Typhimurium outbreak 
and peanut-containing products 
recall efforts, including current and 
future resources for bloggers 
during food safety incidents.

Bloggers were provided with Web 
graphics to share with their 
readers.

Webinar for Bloggers

Metrics: 35 bloggers 
attended the webinar; 8 
posts written by blog 
writers resulting in 
1000+ views 



• Citizens can become health advocates 
by sharing CDC and FDA messages 
about the recall while also including 
personalized messages. 

• Four eCards with different recall-related 
messages, including one in Spanish, 
encourage health and safety.

CDC Health-e-Cards

Metrics: Over 940 Salmonella-related 
ecards sent, and over 1,920 viewed 
since the launch (2/1/09) 



In an effort to provide open access to federal Web content, CDC created 
content syndication that allows CDC partners to mirror CDC's Web content 
within their own site. Every time a change is made to the CDC.gov 
Salmonella Typhimurium outbreak Web page, that change is automatically 
made on the partner's Web page 

Metrics: 100,000+ pages views.

Content Syndication

http://www.cdc.gov/salmonella/typhimurium/
http://www.odh.ohio.gov/alerts/salmonella2.aspx


• As part of the commitment to be transparent, open and 
collaborative, FDA now provides Peanut Butter and 
Peanut-Containing Product Recalls data from their 
database in several formats (Excel, PDF and XML).

• This XML format will allow other institutions and citizens 
to incorporate this data into their own products and 
mashups. 

Metrics: Recalls data in XML format 1,873,953 views as of 2/11/2009 

XML Product Recall Database



http://www.cdc.gov/socialmedia/h1n1/

H1N1 Flu – Social Media Response

Podcasts

YouTubeTwitter

Widgets

http://www.cdc.gov/socialmedia/h1n1/


YouTube

•9 videos posted on YouTube

•1.41 Million Views since April 24th

•“Symptoms of Swine Flu” was the 5th 

most viewed News and Politics video 
for May



Facebook

5,966 fans since 
CDC Facebook 
page launched on 
May 1st



Widgets

957,936 views of 
H1N1-related 
widgets since 
April 24th

www.cdc.gov/widgets

http://www.cdc.gov/widgets


Twitter

•165,547 followers on 3 CDC Twitter profiles

•351,660 clickthroughs to CDC.gov content 
from links posted on Twitter since April 24th



Email Updates

•196,373 subscribers to 
H1N1 flu email updates

•1.90 Million H1N1 flu 
related emails sent



http://m.cdc.gov

27,438 views of 
mobile H1N1 flu 
pages since April 
24th



CDC-INFO



CDC Social Media Resources

• Social Media Tools
• Peanut and Butter and Peanut Containing Product Recalls: 

http://www.cdc.gov/socialmedia/peanuts.html
• Novel H1N1 Flu: http://www.cdc.gov/socialmedia/H1N1/
• Novel H1N1 Flu (Spanish): http://www.cdc.gov/spanish/mediossociales/

• New Media Campaigns 
Seasonal Flu 2007 – http://www.cdc.gov/healthmarketing/ehealth_fluseason.htm
World AIDS Day & HIV Testing – 

http://www.cdc.gov/healthmarketing/ehealth_wad2007.htm

• Social Networks
Facebook www.facebook.com/CDC
My Space http://myspace.com/cdc_ehealth
Daily Strength http://dailystrength.org/groups/cdc

• Mobile
m.CDC.gov
www.cdc.gov/mobilehealth

http://www.cdc.gov/socialmedia/peanuts.html
http://www.cdc.gov/socialmedia/H1N1/
http://www.cdc.gov/spanish/mediossociales/
http://www.cdc.gov/healthmarketing/ehealth_fluseason.htm
http://www.cdc.gov/healthmarketing/ehealth_wad2007.htm
http://www.facebook.com/CDC
http://myspace.com/cdc_ehealth
http://dailystrength.org/groups/cdc
http://m.cdc.gov/
http://www.cdc.gov/mobilehealth


• CDC.gov Widgets
http://www.cdc.gov/widgets

• Twitter
http://twitter.com/CDC_eHealth
http://twitter.com/CDCflu
http://twitter.com/CDCemergency

• User-Generated Content Sites 
You Tube http://youtube.com/cdcstreaminghealth
Flickr http://flickr.com/cdc_e-health

• About CDC.gov 
http://www.cdc.gov/Other/about_cdcgov.html

• CDC TV
http://www.cdc.gov/CDCTV/

• Use of graphical images - Link to CDC.gov 
http://www.cdc.gov/Other/link.html

CDC Social Media Resources

http://www.cdc.gov/widgets
http://twitter.com/CDC_eHealth
http://twitter.com/CDCflu
http://twitter.com/CDCemergency
http://youtube.com/cdcstreaminghealth
http://flickr.com/cdc_e-health
http://www.cdc.gov/Other/about_cdcgov.html
http://www.cdc.gov/CDCTV/
http://www.cdc.gov/Other/link.html


• eHealth Data Briefs
http://www.cdc.gov/healthmarketing/ehm/databriefs/

• eCards 
http://www2a.cdc.gov/eCards/index.asp

• Podcasts/RSS 
http://www.cdc.gov/podcasts

• Tagclouds 
http://www.cdc.gov/ToolsResources/index.html#tagcloud

• Blogs 
http://www.cdc.gov/healthmarketing/blog.htm

• Virtual Worlds
Second Life http://secondlife.com (191, 86) 

(http://slurl.com/secondlife/CDC%20Island/191/86/22)
Whyville http://www.whyville.net/

• Email Updates 
http://www.cdc.gov/emailupdates/

CDC Social Media Resources

http://www.cdc.gov/healthmarketing/ehm/databriefs/
http://www2a.cdc.gov/eCards/index.asp
http://www.cdc.gov/podcasts
http://www.cdc.gov/ToolsResources/index.html#tagcloud
http://www.cdc.gov/healthmarketing/blog.htm
http://secondlife.com/
http://slurl.com/secondlife/CDC Island/191/86/22
http://www.whyville.net/smmk/nice
http://www.cdc.gov/emailupdates/


Thank you

Erin Edgerton
Division of eHealth Marketing

National Center for Health Marketing
Coordinating Center for Health Information and Service

Centers for Disease Control and Prevention

EEdgerton@cdc.gov
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