Appendix A
Characteristics of pregnant and postpartum women participating in Wave 1 and Wave 2a of internet panel survey used to assess the Hear Her campaign after propensity score matching.b 

	Respondent Characteristics
	Wave 1 (N = 686)
n
%
	Wave 2 (N = 686)
n
%

	Segmentc
	
	

	Postpartum
	464
(67.6)
	443
(64.6)

	Pregnant
	222
(32.4)
	243
(35.4)

	Geographical locationd
	
	

	Priority markets
	244
(35.6)
	294
(42.9)

	Rest of the U.S.
	442
(64.4)
	392
(57.1)

	Race/ethnicity
	
	

	Hispanic
	83
(12.1)
	113
(16.5)

	Non-Hispanic White
	261
(38.1)
	290
(42.3)

	Non-Hispanic Black
	275
(40.1)
	238
(34.7)

	Non-Hispanic another race/multiple racee 
	89
(9.8)
	45
(6.6)

	Household income
	
	

	< $50,000
	306
(44.6)
	268
(39.1)

	$50,000–$74,999
	162
(23.6)
	171
(24.9)

	≥ $75,000
	218
(31.8)
	247
(36.1)

	Age 
	
	

	18–34
	528
(77.0)
	518
(75.5)

	≥ 35 
	158
(23.0)
	168
(24.5)

	Education
	
	

	High school or less
	140
(20.4)
	127
(18.5)

	Some college or more
	546
(79.6)
	559
(81.5)


a Wave 1 was fielded between 8/31/2020–9/21/2020; Wave 2 was fielded between 3/21/2021–4/19/2021.
b To ensure comparability between the two samples in Wave 1 and Wave 2, propensity score matching 
was conducted. The Wave variable was used as the binary treatment indicator variable. We used logistic regression modeling to calculate the propensity score (predicted probability) of participating in the survey for each participant, controlling for geographical location (priority markets vs. rest of the US), household income, education, age, and race/ethnicity. Participants in Wave 1 and Wave 2 were then matched based on propensity score using nearest neighbor matching.
cPregnant women defined as those currently pregnant. Postpartum women defined as those who had given birth within the last year.
dTo ensure that survey participants reflected priority audiences, oversampling of participants living in the campaign’s priority markets for media buys (Atlanta, New York, Dallas/Ft. Worth, St. Louis/Kansas City, and New Orleans) were conducted. Other areas outside of these priority markets are defined as Rest of the U.S. 
e Race and ethnicity included Hispanic, White, Black, Asian, American Indian or Alaska Native, and Other; however, Asian, American Indian or Alaska Native and Other were collapsed into non-Hispanic another race/multiple race because of the small sample size.



