SAFE-INSOUND

ExCELLENGE IN HEARING LOSS PREVENTION AWARD

The Times They Are a-Changin

Thais C. Morata—Research Audiologist, NIOSH
In the past couple of years, TV and magazine ads—instead of focusing on company
products—have been more and more telling us how much they care about the environ-

ment and the larger community.

Why is that? Certainly many many factors are responsible for this expanded sense of
responsibility. Of note are the Equator Principles, introduced in 2006 by 45 banks
from around the world, as a benchmark for the financial industry to evaluate social
and environmental issues in project financing. Besides compliance with the World
Bank’s Performance Standards and sector-specific Environmental, Health & Safety
Guidelines, the Equator Principles call for projects requesting financial support to be
categorized according to their environmental and social effect. Alsosince 2006, a record
number ofleading global companies have been voluntarily reporting their achievements

on social and environmental issues (hrep://www.globalreporting.ore/Home).

Inthe Director’s Desk editorial column in the January 2008 NIOSH monthly eNews
(herp://www.cdc.gov/niosh/enews/enewsV5N9.heml), Dr. John Howard, Director of
the National Institute for Occupational Safety and Health (NIOSH) used recent
reports by Goldman Sachs JB and The Economist as examples of a growing body of
evidencethatshowsthat companies “dowell by beinggood” to their employees, as well as
their communities. It is becoming increasingly clear that it makes good business sense

to promote employee safety and health. Dr. Howard also discussed NIOSH's efforts
to look into best practices and success stories and ultimately bolster the “businesscase”
for the prevention of work-related injuries, illnesses, and deaths. One of the ways Dr.
Howard indicated NIOSH is addressing this goal is “by developing new partnerships
with outside organizations that have also engaged discussion on anintegratedapproach

to foster a healthier and safer American workforce.”
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