


Supplementary Table A. Summary of Topics included in TEEN+ Survey (Wave 1), 2022
	I. Demographics
a. Age
b. Gender
c. LGBT identity
d. Race/ethnicity
e. Current educational enrollment 
f. In-person vs. remote school environment
g. Educational attainment (highest degree attained)
h. Household size
i. Housing type
j. Family financial situation
k. Annual household income
l. Employment status
m. Preferred survey language
n. State of residence
o. Zip code
II. [bookmark: _Hlk132634939]E-Cigarettes
a. Ever use
b. Ever use of flavored product
c. Age of initiation
d. Initiation with flavored product
e. Reasons for use (first use)
f. Reasons for use (first use), primary
g. Past 30-day frequency of use
h. Past 30-day intensity (times)
i. Past 30-day use of flavored product
j. Past 30-day use of ice-cooling flavors
k. Past 30-day use of concept flavors
l. Reasons for use (current use)
m. Reasons for use (current use), primary
n. Reasons for menthol e-cigarette use
o. Flavor add-ons
p. Device type
q. Type of pods or cartridges
r. Brands used in past 30-days
s. Brands used most often
t. Past 30-day use of large-sized e-cigarettes
u. Product access source (how did you obtain)
v. Product access source (where did you obtain)
w. Age of product access source
x. In-store purchasing: age verification
y. Most recent product access source 
z. E-cigarette consumption
aa. Past 30-day nicotine formula
ab. Past 30-day nicotine concentration (%)
ac. Past 30-day nicotine concentration (mg/mL)
ad. Shared/social use of e-cigarettes
ae. Shared/social use of e-cigarettes (type of person)
af. Time to first e-cigarette
ag. Quit intentions
ah. Ever quit attempt
ai. Method of ever quit attempt
aj. Past 12-month quit attempt
ak. Susceptibility to use in next year
III. Cigarettes
a. Ever use
b. Age of initiation
c. Initiation with flavored product
d. Ever use of menthol capsules/menthol add-ons
e. Past 30-day frequency of use
f. Past 30-day intensity of use
g. Past 30-day use of menthol cigarettes
h. Past 30-day use of menthol capsules/menthol add-ons
i. Reasons for menthol cigarette use (current use)
j. Quit intentions
k. Ever quit attempt
l. Method of ever quit attempt
m. Past 12-month quit attempt
n. Susceptibility to use in next year
o. Choice experiment: menthol perceptions
IV. [bookmark: _Hlk132634987]Cigar Products (large cigars, small cigars, cigarillos)
a. Ever use
b. Ever cigar use by product type
c. Ever use of flavored product
d. Age of initiation
e. Initiation with flavored product 
f. Reasons for use (first use)
g. [bookmark: _Hlk132635044]Reasons for use (first use), primary
h. Past 30-day frequency of use
i. [bookmark: _Hlk132635057]Past 30-day cigar use by product type
j. Past 30-day intensity of use
k. Past 30-day use of flavored product
l. Reasons for use (current use)
m. [bookmark: _Hlk132635061]Reasons for use (current use), primary
n. Quit intentions
o. Past 12-month quit attempt
p. Susceptibility to use in next year
V. [bookmark: _Hlk132635068]Hookah/Waterpipe
a. Ever use
b. Ever use of flavored product
c. Age of initiation
d. Initiation with flavored product
e. Reasons for use (first use)
f. [bookmark: _Hlk132635086]Reasons for use (first use), primary
g. Past 30-day frequency of use
h. Past 30-day use of flavored product
i. Reasons for use (current use)
j. [bookmark: _Hlk132635099]Reasons for use (current use), primary
k. Susceptibility to use in next year
VI. [bookmark: _Hlk132635103]Smokeless Tobacco and Snus
a. Ever use
b. [bookmark: _Hlk132635194]Ever use by product type
c. Age of initiation
d. Past 30-day frequency of use
e. Past 30-day use of flavored product
f. Past 12-month quit attempt
VII. [bookmark: _Hlk132635231]Nicotine Pouches
a. Awareness of nicotine pouches
b. Ever use
c. Age of initiation
d. Reasons for use (first use)
e. Reasons for use (first use), primary
f. Past 30-day frequency of use
g. Past 30-day use of flavored product
h. Reasons for use (current use)
i. Reasons for use (current use), primary
VIII. [bookmark: _Hlk132635290]Heated Tobacco Products
a. Awareness of heated tobacco products
b. Ever use
c. Age of initiation
d. Past 30-day frequency of use
IX. [bookmark: _Hlk132635335]Hooked on Nicotine Checklist (HONC)
X. [bookmark: _Hlk132635379]Other Substances
a. Awareness of synthetic nicotine products 
b. Ever use of synthetic nicotine products
c. Age of initiation of synthetic nicotine products
d. Current use of synthetic nicotine products
e. Harm perceptions of synthetic nicotine products
f. Addictiveness perceptions of synthetic nicotine products
g. Past 30-day heavy/binge drinking
XI. [bookmark: _Hlk132635432]Marijuana
a. Ever use of marijuana
b. [bookmark: _Hlk132635439]Age of initiation of marijuana use
c. Mode of ever marijuana use
d. Past 30-day marijuana use frequency
e. Past 30-day mode of marijuana use
f. Past 30-day mode of marijuana use (used most frequently)
g. Ever use of marijuana in a vape
h. Ever use of flavored marijuana in a vape
i. Ever use of flavored blunt
j. Past 30-day use of marijuana in a vape
k. Past 30-day use of CBD in a vape
l. Past 30-day use of other substances in a vape
m. Past 30-day use of flavored marijuana in a vape
n. Past 30-day use of flavored blunt
o. Ever use of “wellness vapes”
p. Age of initiation of “wellness vapes”
q. Reasons for use (first use) of “wellness vapes”
r. [bookmark: _Hlk132635481]Reasons for use (first use) of “wellness vapes,” primary 
s. Past 30-day frequency of use of “wellness vapes”
t. Reasons for use (current use) of “wellness vapes”
u. [bookmark: _Hlk132635485]Reasons for use (current use) of “wellness vapes,” primary 
XII. [bookmark: _Hlk132639535]Tobacco Knowledge and Attitudes
a. Quit intentions for all tobacco products
b. E-cigarette harm perception
c. E-cigarette addictiveness perception
d. Perception of peer e-cigarette use
e. Perceived difficulty of obtaining e-cigarettes: flavored vaping product
f. Perceived difficulty of obtaining e-cigarettes: flavored e-liquid
g. Perceived difficulty of obtaining e-cigarettes: flavored cigars
h. Perceived difficulty of obtaining e-cigarettes: menthol cigarettes
i. [bookmark: _Hlk132640752]Distance from home to store to purchase e-cigarettes
j. Distance traveled to purchase e-cigarettes: store used most often
k. [bookmark: _Hlk132639577]Distance traveled to purchase e-cigarettes: preferred store
l. Attitudes towards e-cigarette addiction
m. Anti-vape scale 
n. [bookmark: _Hlk132640804]Behavioral intentions: federal ban of flavored e-cigarettes
o. Behavioral intentions: community ban of flavored e-cigarettes
p. [bookmark: _Hlk132639585]Behavioral intentions: community ban of other flavored products
XIII. Environment
a. Exposure to tobacco smoking: household
b. Exposure to tobacco smoking: vehicle
c. Exposure to tobacco smoking: indoor places
d. Exposure to tobacco smoke: outdoor places
e. Exposure to e-cigarette vapor: household
f. Exposure to e-cigarette vapor: vehicle
g. Exposure to e-cigarette vapor: indoor places
h. Exposure to e-cigarette vapor products: outdoor places
i. Exposure to marijuana: household
j. Exposure to marijuana: vehicle
k. Social media utilization
l. Video streaming utilization
m. Exposure to e-cigarette advertising channels: internet
n. [bookmark: _Hlk132639649][bookmark: _Hlk132640850]Receipt of discount coupon for tobacco products (past 6-months)
o. Ever use of e-cigarette discount coupon
p. [bookmark: _Hlk132640879]Exposure to e-cigarette advertising on social media (past 7-days)
q. Exposure to flavored e-cigarette advertising on social media (past 7-days)
r. Past 30-day social media utilization: tobacco products
s. Social media content: e-cigarettes
t. Exposure to e-cigarette advertising channels: newspapers or magazines
u. Exposure to e-cigarette advertising channels: convenience store, supermarket, gas station, kiosk/storefront, shopping center
v. Exposure to e-cigarette advertising channels: television, streaming services, movies
XIV. [bookmark: _Hlk132639721]General Health
a. [bookmark: _Hlk132639725]Self-rated physical health
b. Ever diagnosis of asthma
c. Self-rated mental health
d. Kessler Psychological Distress Scale (K6)
e. Racial-ethnic discrimination (ADDI)
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