Table S1. Linear regression for cumulative distance and time traveled; n = 23,512 persons
	
	Distance (km)
	Travel Time (min)

	 
	b
	(95% CI)
	b
	(95% CI)

	Bar
	8.0
	4.5, 11.6
	17.9
	13.5, 22.4

	Liquor store
	4.6
	-3.7, 12.9
	8.8
	-1.5, 19.1

	Accommodation
	7.8
	7.3, 8.4
	15.8
	15.1, 16.5

	Education
	-0.9
	-1.7, -0.1
	5.8
	4.8, 6.8

	Errand
	0.9
	-0.3, 2.1
	9.4
	7.9, 10.9

	Natural feature
	4.5
	2.5, 6.4
	17.5
	15.1, 19.9

	Recreation
	-1.6
	-2.7, -0.6
	14.3
	13.0, 15.6

	Shop
	0.4
	-0.3, 1.0
	5.7
	4.9, 6.5

	Social
	2.6
	1.6, 3.6
	12.6
	11.3, 13.9

	Transport
	1.6
	1.4, 1.9
	9.2
	8.8, 9.5

	Work
	12.0
	11.4, 12.7
	24.8
	24.1, 25.6

	Other
	13.7
	12.6, 14.7
	23.0 
	21.6, 24.3

	Constant
	8.0
	4.5, 11.6
	17.9
	13.5, 22.4





	
	Trips to bars
	Trips to liquor stores

	 
	OR
	95% CI
	OR
	95% CI
	OR
	95% CI
	OR
	95% CI

	Alcohol outlet density (outlets per sq km)
	
	
	
	
	
	
	
	

	Bar density – Home LGA
	1.029
	1.019, 1.040
	
	
	
	
	
	

	Bar density – Home postcode
	
	
	1.027
	1.018, 1.035
	
	
	
	

	Liquor store density – Home LGA
	
	
	
	
	1.155
	1.070, 1.246
	
	

	Liquor store density – Home postcode
	
	
	
	
	
	
	1.087
	1.052, 1.123

	Individual characteristics
	
	
	
	
	
	
	
	

	Male (reference: female)
	1.198
	0.770, 1.864
	1.183
	0.759, 1.844
	1.753
	0.761
	4.037
	1.737
	0.753, 4.009

	Age
	
	
	
	
	
	
	
	

	      Reference: 18-33 years
	
	
	
	
	
	
	
	

	      34-45 years
	0.875
	0.466, 1.643
	0.899
	0.477, 1.693
	1.347
	0.446
	4.068
	1.329
	0.446, 3.961

	      46-58 years
	0.898
	0.463, 1.743
	0.902
	0.466, 1.747
	0.692
	0.174
	2.745
	0.667
	0.168, 2.647

	      59-116 years
	1.210
	0.679, 2.155
	1.259
	0.700, 2.263
	1.707
	0.549
	5.306
	1.715
	0.551, 5.341

	Personal income (per week)
	
	
	
	
	
	
	
	

	      Reference: $0-299
	
	
	
	
	
	
	
	

	      $300-599
	0.673
	0.322, 1.410
	0.675
	0.321, 1.417
	3.535
	0.378
	33.040
	3.504
	0.373, 32.959

	      $600-999
	1.071
	0.559, 2.054
	1.037
	0.539, 1.998
	3.843
	0.441
	33.467
	3.888
	0.446, 33.895

	      $1000-1999
	0.878
	0.469, 1.642
	0.901
	0.480, 1.689
	5.330
	0.678
	41.900
	5.535
	0.703, 43.577

	      $2000+
	0.719
	0.312, 1.657
	0.742
	0.319, 1.726
	5.680
	0.671
	48.115
	6.244
	0.719, 54.238


Table S2. Logistic regression models for the odds of visiting a bar or liquor store according to alcohol outlet density within the home LGA and home postcode randomly selecting one person per household; n=13,519
Abbreviations: CI, confidence interval; LGA, local government area; OR, odds ratio.


