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introcduction

Cancer takes a toll on communities across the United States. It's a complex disease
that affects people in each city, town, and neighborhood differently. Prevention is the
best way to fight cancer. This means getting people to do things that will protect their
health—like get screened, quit smoking, and exercise more. It also means bringing
together local leaders to support local cancer prevention efforts. Communities like
yours can help lead the way.

The Centers for Disease Control and Prevention’s (CDC’s) Division of Cancer
Prevention and Control (DCPC) developed this tool kit to help community groups like
yours guide their communities toward better health. This tool kit can help you

¢ Educate people on how cancer affects your community.
¢ Give people tips on how to lower their cancer risk.

¢ Work with other groups and community leaders to make sure people have the
information and services they need.

¢ Become known as a community leader in the fight against cancer.

¢ Use DCPC’s tools and materials to spread the word.

You can use this tool kit to develop a community outreach strategy —a plan of action
to get information about cancer prevention to the people in your county, state, tribal
community, or territory. You can tailor the content of the tool kit to meet the needs of
your community and to address your group’s mission and resources. You don’t need to
be a public health expert to make this strategy work.




In this tool kit, we give definitions, tips, and samples. For groups with more resources
or more experience in community outreach, health promotion, and partnerships, we
give “advanced tips” on some topics.

Before you begin any of the activities in this tool kit, contact your local comprehensive
cancer control (CCC) program to find out what’s being done now in your community.
This will help you focus your time and resources where they are needed most. Make
sure your activities build on existing efforts and do not repeat the work of other groups.

CDC supports CCC programs and cancer coalitions in all 50 states, the District of
Columbia, 7 tribal areas, and 7 U.S. Affiliated Pacific Island territories or jurisdictions.
These programs pool the resources of community partners to fight cancer in their
area. Learn more about CDC’s National Comprehensive Cancer Control Program
(NCCCP) at www.cdc.gov/cancer/ncccp. Find contact information for your state,

tribal community, or territory at http://apps.nccd.cdc.gov/dcpe_Programs/default.
aspx?NPID=2.



http://www.cdc.gov/cancer/ncccp
http://apps.nccd.cdc.gov/dcpc_Programs/default.aspx?NPID=2
http://apps.nccd.cdc.gov/dcpc_Programs/default.aspx?NPID=2

What's in This Tool Kit?

This tool kit can help you plan, develop, launch, and review your outreach activities.
Choose the materials, templates, and other resources that are right for your community.
The chapters in this tool kit cover the following topics:

Chapter 1. Understanding Your Community’s Needs

Get a clear picture of how cancer affects your community and what information people
need to live healthier. Learn how to do a community assessment to

¢ Find statistics on the cancers that affect your community most.
¢ List all of the cancer screening services available in your community.

¢ Learn what people in your community do—and don’t do—to keep from
getting cancer.

¢ Find out how much people in your community know about cancer.

¢ Identify possible partners.

Chapter 2. Planning Your Community Outreach Strategy

Learn how to develop an outreach plan to let people know about cancer rates in your
community, the need for screening and prevention, and what they can do to protect
their health. Put together a plan that helps you

¢ Define your goals.

¢ Identify your audience.

¢ Develop your messages.

¢ Choose the best ways to get your messages out.

¢ Give people a clear call to action.

Chapter 3. Getting the Word Out

Learn creative ways to put your outreach plan into action by
¢ Adapting CDC’s materials for your community or making your own materials.
¢ Working with the media in your community.
¢ Speaking at community events.

¢ Using social media like Facebook and Twitter.



Chapter 4. Building Community Partnerships

Get advice on how to start and keep partnerships with other community groups and
leaders so your messages reach more people. Get basic information on how to form
community coalitions.

Chapter 5. Evaluating Your Efforts

Learn how to review your outreach strategy to see how it worked. Use what you learn
from your review to change your activities so they work better and to show partners
that you are making progress.

Chapter 6. Resources

This chapter lists all of the resources suggested in this tool kit and where to find them. It
also lists other tool kits that might help you.



Understanding
Your Community’s
Needs

Chapter

Before you start your outreach, make sure you have a clear picture of how cancer affects
your community and what people in your community are doing about it. A community
assessment helps you answer questions like these:

¢ How does cancer affect your community?

¢ What cancer prevention resources are available?
¢ What can people do to prevent cancer?

¢ What do people know about cancer?

¢ Who are possible partners?

The answers to these questions are unique to your community and can change over
time. What you learn from your assessment will help you come up with an effective
outreach strategy. Doing a community assessment will help you

¢ Find out what people in your community need to learn about cancer and
how to fight it.

¢ Keep from doing the same work other groups are doing.
¢ Use the resources available in your community.

¢ Connect with community
leaders and groups who
might work with you.

Although you want to make
sure you understand the
problem, you don’t need to
spend too much time collecting
detailed information about
your community. A little effort
up front will save time later. If
you already know what your
community needs, the strategies
in this section can help you use
that knowledge.




How Does Cancer Affect Your Community?

The answer to this question tells you how
widespread cancer is in your community
and who you need to reach. Start by finding
local statistics—like the number of cancer
cases and deaths—and learn how these
numbers have changed over time. It’s
helpful if they are broken down by age, sex,
race, ethnicity, and other characteristics.

You can use this information to focus your
outreach on the types of cancer that affect
your community most. If you already know
what types of cancer you want to focus

on, up-to-date statistics will make your
messages stronger and support your pitch
to possible partners.

You can use the following resources to find
cancer data for your state, county, tribal
community, or territory:
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¢ Local Cancer Control Plan. As part of the NCCCP, CDC helps state, tribal, and
territorial CCC programs and cancer coalitions develop cancer control plans and put
them into action. Each plan includes statistics on cancer cases and deaths. Find your
CCC plan at Cancer Control P.L.A.N.E.T. at http://cancercontrolplanet.cancer.gov/

state_plans.jsp.

¢ United States Cancer Statistics. This Web-based report provides the federal
government’s official statistics on cancer cases and deaths. Find statistics for your
state and see how you compare with other states at www.cdc.gov/uscs.

&

Advanced Tip: CDC WONDER

If you want more detailed data tables and graphics than you
can find on our resource lists, try using CDC WONDER

(http://wonder.cdc.gov/cancer.html). This online database lets

you create tables, maps, and charts of cancer rates for your

area. Organize results by year, sex, race, ethnicity, age, primary

cancer site, and childhood cancer. CDC WONDER is intended

for epidemiologists and other people who are knowledgeable

about cancer data.



http://cancercontrolplanet.cancer.gov/state_plans.jsp
http://cancercontrolplanet.cancer.gov/state_plans.jsp
http://www.cdc.gov/uscs
http://wonder.cdc.gov/cancer.html

¢ State Cancer Profiles. This interactive Web site (http://statecancerprofiles.cancer.gov)

has maps and graphs that show cancer rates for the United States and for individual
states and counties.

¢ State Cancer Facts, available at http://apps.nccd.cdc.gov/StateCancerFacts/, provides

statistics from the United States Cancer Statistics report for the most common cancers,

¢ Your state cancer registry may be able to give you more specific data. Find contact
information at http://apps.nced.cdc.gov/dcpe Programs/default.aspx?NPID=3.
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This map was created with the interactive map feature on the State Cancer Profiles
Web site. Click on the links to find the information you want—for example, data for
a specific state, type of cancer or risk factor, age range, or year. The Web site creates
color-coded maps, graphs, and data tables that you can print or save. You can also
export the data into a spreadsheet program. Use this information in your outreach

activities and materials.

¢ State and local health departments keep data on health problems affecting their
communities, including cancer. Check your health department’s Web site to see if
the information is online, or contact them directly.

¢ Local chapters of national cancer organizations may have data on cancer rates in
your state or county. You can search organization Web sites to find this information,
or contact them directly. Use DCPC’s list of partners (www.cdc.gov/cancer/dcpc/

partners) to help you find the information you need.



http://statecancerprofiles.cancer.gov
http://apps.nccd.cdc.gov/StateCancerFacts/
http://apps.nccd.cdc.gov/dcpc_Programs/default.aspx?NPID=3
http://www.cdc.gov/cancer/dcpc/partners/
http://www.cdc.gov/cancer/dcpc/partners/

What Cancer Prevention Resources Are Available?

Know what medical, educational, and social service resources are in your
community —like low-cost cancer screening programs, workshops, and support
groups. You can use this information in your outreach activities to

¢ Refer people to services. People are more likely to change their behavior if they
know how to find the help they need. For example, if you tell people they should
get screened for colorectal cancer, they’re more likely to do it if you also tell them
where to find nearby screening programs.

¢ Learn about other outreach efforts
going on in the community. Look
for ways to connect with the groups
doing this outreach. See how you can
work together or how you can design
your strategy to complement theirs.
Find out what new activities are
needed, so you can tailor your efforts
to fill the gaps.

¢ Get to know community leaders in
cancer prevention who might work
with you to get your messages out.

To find out about cancer prevention services in your area,

¢ Join your local CCC program.

¢ Stay up-to-date on what local organizations are doing. Check their Web sites, sign
up for their newsletters, follow them on Twitter, and visit their Facebook pages.
Organizations to follow include

* Health departments.
* Medical facilities like hospitals, clinics, and wellness centers.

* Local groups focused on cancer prevention and local chapters of national
organizations like the American Cancer Society or Susan G. Komen for
the Cure.

¢ Community and senior centers.
* Recreational facilities.
* Schools.

* Faith-based organizations and places of worship.



¢ Read local newspapers, community bulletins, and blogs.

¢ Find out what low-cost, CDC-funded screening services are available in your
community. For example,

* The National Breast and Cervical Cancer Early Detection Program (NBCCEDP)
(www.cdc.gov/cancer/nbccedp) helps women get screened for breast and
cervical cancer in all 50 states, the District of Columbia, 5 territories, and
12 tribal communities.

* The Colorectal Cancer Control Program (www.cdc.gov/cancer/crecp) helps men
and women aged 50-64 years get screened for colorectal cancer in 25 states and

4 tribal communities.

Advanced Tip: Community Asset Map

Make a list of the assets in your community to learn what resources you can tap into for your
outreach and partnership activities. A community asset is anything that improves the quality
of community life. Examples include

4 Skills and abilities of community members.

¢ Buildings like schools, hospitals, places of worship, libraries, recreation and community
centers, and social clubs.

4 Local businesses.
4 Neighborhood groups like homeowners” associations and parent-teacher associations.
¢ Local private, public, and nonprofit institutions and organizations.

An asset map shows you what resources are available in your community and how they
are connected. To make an asset map, list your community’s strengths and resources, and
then put this information into a diagram or table. Use the map to find ways to use your
community’s assets to spread your messages.

For more information on community asset maps, see

¢ Capacity Building for Diabetes Outreach: A Comprehensive Tool Kit for
Organizations Serving Asian and Pacific Islander Communities (nttp://ndep.nih.
gov/media/capacity-building-toolkit.pdf), a tool kit developed by CDC’s National Diabetes
Education Program.

4 The Community Tool Box (http://ctb.ku.edu), a resource from the University of Kansas
that presents practical ideas on how to build healthy communities.

4 The Community Health Assessment aNd Group Evaluation (CHANGE) Tool
(www.cdc.gov/healthycommunitiesprogram/tools/change.htm), a resource that includes
a series of spreadsheets that can be used to gather and organize information about
community assets and possible areas for improvement.



http://www.cdc.gov/cancer/nbccedp
http://www.cdc.gov/cancer/crccp
http://ndep.nih.gov/media/capacity-building-toolkit.pdf
http://ndep.nih.gov/media/capacity-building-toolkit.pdf
http://ctb.ku.edu
http://www.cdc.gov/healthycommunitiesprogram/tools/change.htm

What Can People Do to Prevent Cancer?

This part of your community assessment helps you understand what people in your
community can do to protect themselves from cancer. It asks you to think about factors
that might make it harder for people to use local services and resources. It also can shed
light on how to improve outreach messages for your community.

Factors to consider include

¢ Anything that gives people a higher risk of getting cancer, like age, heredity,
or the environment.

¢ Anything that affects how much money people have, like income levels,
employment status, and insurance coverage.

Language, cultural, and literacy barriers.
Rates of behaviors that can affect health, like smoking and physical activity.

Cultural beliefs about cancer prevention, use of health care services, and risk factors.

* & & o

Support services that make it easier for people to go to the doctor, like
transportation, child care, and interpreters.

Even if you already know what factors to keep in mind, it’s helpful to know more
about them. What you learn can help you decide who you want to reach and what you
want to tell them. It can help you develop messages and materials that appeal to your
community members, reflect their experiences, and give them the information they
need to take action. Try some of these strategies:

¢ Review your local cancer control plan to find information on screening, risk
factors, and smoking laws in your state, tribal community, or territory. You can
also check with your local CCC program or cancer coalition to see if they have
this information.




¢ Talk to local leaders from a variety of sectors—like health care, education, social
service, and business—to get a more complete picture of your community’s needs.

¢ Search your state or local health department’s Web site for information about
your community’s use of screening services, lifestyle factors, and behaviors that
influence health.

¢ Use these resources to get data on community characteristics and behaviors that
influence cancer risk:

* CDC’s Behavioral Risk Factor Surveillance System collects information about
health conditions and risk behaviors in all 50 states. Get statistics for your city or
county at http://apps.nced.cdc.gov/BRESS-SMART.

* CDC’s National Health Interview Survey has been used to collect information
from people on a range of health topics for more than 50 years. Find survey
results at www.cdc.gov/nchs/nhis.htm.

* CDC’s Youth Risk Behavior Surveillance System tracks behaviors that put
youth and young adults at risk of health problems. Get statistics for your state
at www.cdc.gov/HealthyYouth/yrbs.

* Use the State Cancer Profiles Web site (http://statecancerprofiles.cancer.gov) to
find information on screening, risk factors, and smoking laws for your state.

A : )

* Healthy People 2020 (www.healthypeople.
gov/2020/LHI) is a 10-year agenda for
improving the health of all Americans. It
includes Leading Health Indicators, which
are important health issues like access
to services; use of preventive services;
environmental quality; nutrition, physical
activity, and obesity; and tobacco use. Click
on each indicator for national statistics.

* County Health Rankings (www.county
healthrankings.org) were developed by The
Robert Wood Johnson Foundation and the
University of Wisconsin Population Health
Institute. They show the factors affecting
your county’s health and how your county
compares with others in the state. You
can find statistics on smoking rates, use of
screening services, poverty, unemployment,
and pollution.
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What Do People Know About Cancer?

Before you begin your outreach activities, find out what people in your community
know about cancer —who’s at risk, how to prevent it, and where to go to learn more or
to get screened. With this information, you can focus on messages that teach something
new or take a fresh approach. This is more likely to get people’s attention and inspire
them to take action.

Your organization may already know about the level of awareness in your community.
Whether you're looking for the information for the first time or trying to learn more, the
following strategies can give you a deeper understanding:

L4

Learn more about the screening and prevention programs you found in your
community assessment. See if they will share information on local knowledge,

attitudes, and beliefs about cancer.

Check with your state or local health department or with the local chapter of
national cancer organizations to see if they have or can lead you to this information.

Talk to community leaders,
health care providers,

patient educators, and others
who work with the public,
especially with people most at
risk of cancer.

Keep an eye on the local media
for articles and ads aimed

at raising public awareness
about cancer. This will give you
a sense of what information
your community has seen.

Ask community members
directly. If your organization
has a newsletter; takes calls
from the public; or has a Web
site, Facebook page, or Twitter
account, you can use them to
conduct a short survey. Ask
people a few questions to find
out what they know about

the cancers affecting your
community and what they can
do to protect their health.

12



Advanced Tip: Forums and Focus Groups

To get an in-depth understanding of people’s awareness about cancer in your community,
you can talk to groups of people in person. Organizing community forums and focus groups
takes more time and resources. But giving community members the chance to share their
opinions creates buy in, raises your organization’s profile, and gives you more credibility.

Invite people from all sectors of your community to a community forum. Make sure the
location and time are convenient and the location is accessible. Ask people direct questions
or ask them to fill out questionnaires.

Conduct a focus group of people in your community. A focus group is a small group of
people with similar characteristics who discuss their views on a particular issue. Make sure
your focus group includes people who are like those you plan to reach out to. A focus group
lets you probe more deeply than a survey, and it can be more efficient than interviewing
people individually. If possible, use a professional moderator who matches the cultural
characteristics of your participants.

For more information on conducting focus groups to gather information about the
community, see the following resources:

¢ Capacity Building for Diabetes Outreach: A Comprehensive Tool Kit
for Organizations Serving Asian and Pacific Islander Communities
(http://ndep.nih.gov/media/capacity-building-toolkit. pdf).

4 CHANGE Tool (www.cdc.gov/healthycommunitiesprogram/tools/change.htm).

Who Are Possible Partners?

Before you finish your community assessment, look back over the information you've
collected to identify community leaders you should meet, learn from, and partner with.
They are people who provide cancer screening services, teach the public about their
health, and support healthy behaviors. They can help you reach people who are at the
highest risk of cancer. They can also help you build a network of partners that covers all
sectors of your community.

When identifying potential partners, start with obvious choices like health care providers,
educators, and public health experts. Find out if your efforts are in line with activities
outlined in your local cancer control plan, and ask the local CCC program or cancer
coalition to support your efforts. You may also contact other people and groups, like

¢ Leaders of state and local health departments.
¢ Health educators and patient advocates.

¢ Other community groups.

¢ Social service agencies and community centers.

¢ Survivorship and support groups.

13
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¢ School boards and parent-teacher associations.

¢ Faith-based organizations and places of worship.
¢ Local businesses.

¢ Members of the local media.

¢ City planners.

¢ State and local political offices.

Resources that can help connect you with potential partners include

¢ Grantees of DCPC-funded national programs
(www.cdc.gov/cancer/dcpc/about/programs.htm).

¢ DCPC’s list of national partners (www.cdc.gov/cancer/dcpc/partners).

¢ Your organization’s mailing lists, listservs, and social media followers.

¢ Directories of local businesses, services, and community agencies.

For more information on engaging partners, see “Chapter 4. Building Community
Partnerships.”

14
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Planning Your
community
Outreach Strategy

Chapter

Now that you have a better idea what your community needs to know about cancer
prevention, you can think about ways to get information to them. Before you jump in,
get organized. Take some time to put together an outreach plan that defines the “what,”
“where,” and “who.” Putting a clear plan in place is the first step to getting the results
you want from your outreach. It keeps your colleagues and partners working toward a
shared goal, and it helps you think through the resources you need. Show your plan to
your local CCC program, cancer coalition, and possible partners to gain their support.
Update it as you review your outreach efforts.

To see what a community outreach plan might look like, see the sample on page 18. Use
what you learned in your community assessment to draft your outreach plan. Cover
the following topics: need, goals, audience, messages, materials, channels and activities,
partners, and evaluation.

Need

What did you learn from your community assessment? Why do you need to reach out
to people about cancer? Write down the important points you learned —like which
cancers have high rates in your
community and what people

do or don’t do to lower their
risk. If you found out about
services people aren’t using, like
a smoking quit line or self-help
workshop, write that down too.

Goals

What results do you want?
What information do you want
people to take away from your
messages and materials? List
short-term goals, like getting
more women to have regular
Pap tests or getting more teens
to use sunscreen. List long-term
goals too—like reducing the
rates of cervical or skin cancer
in your community.

15



Audience

Who is affected most by cancer in your community? Who needs to know this information?
You might need to reach more than one group of people. Write down the age range, sex,
race, ethnicity, and any other important characteristics of the people you want to reach.

Advanced Tip: Audience Insights

The more you know about your audience, the better you can reach them. Find out more about
what matters to people, how they spend their time, and where they get their information. This
will help you talk to people in ways that make the most sense to them. For more information,
see CDC's Audience Insights at www.cdc.gov/healthcommunication/Audience.

Messages

What are you trying to tell people
or get them to do? Try to work your
messages into outreach materials essa
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of lung cancer.” rnay B at clinics 8t
ol R

¢ “Low-cost programs that can help
you quit are near you.”

Materials

What handouts do you have to reinforce your messages? They can be fact sheets,
brochures, posters, or other printed items. You can also use electronic items like e-cards.
To save time and resources, use materials that are already prepared.

CDC has resources like fact sheets, e-cards, podcasts, and public service announcements
in English and Spanish. The information in these materials is accurate and up-to-date.
Find what you need at www.cdc.gov/cancer/dcpc/resources and download or order
printed copies.
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Channels and Activities

How are you going to get your materials to the people who need them? Write down
how you plan to reach your audiences. For example, you might give presentations at
local events, give bulletin inserts to local houses of worship, or leave brochures at local
beauty parlors and barber shops. Decide which media outlets—like local newspapers
and radio stations—can help you spread your messages. Think about how you can
work with other community groups, leaders, and businesses to get your information
out. See Chapter 3 for more information about how to put your outreach strategy

into action.

You don’t have to start from scratch to come up with outreach activities. Find out what’s
been tried in other communities and how well it worked. This will give you some

ideas for what might work in your community. CDC’s tools for community action at
www.cdc.gov/healthycommunitiesprogram/tools can connect you with action guides
and other resources. Your local CCC program or cancer coalition is a good place to start.
If they don’t have activities in your community, see if they have materials you can use.

Partners

Which other community leaders, groups, or

businesses are you going to work with to widen
your reach? Define what your relationships and
rolles are. Be clear about who the messages are Making Health
going to come from. See Chapter 4 for more
information about working with partners. Programs Work

Evaluation

How are you going to tell whether your
outreach strategy is working? Review what you
did to learn what worked and what didn’t work
in your community. See Chapter 5 for more
information on how to evaluate your activities.

The following resources can help you develop
an outreach plan and show you examples:

4 The National Cancer Institute’s (NCI’s)
Making Health Communication Programs Work, also known as “the Pink Book”
(www.cancer.gov/cancertopics/cancerlibrary/pinkbook).

¢ CDC’s Gateway to Health Communication and Social Marketing Practice
(www.cdc.gov/healthcommunication).
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Sample Community Outreach Plan

A School-Based Campaign to Reduce Skin Cancer Risk Among
High School Students

¢ Skin cancer is the most common kind of cancer in the United States. Our state has one of
the highest rates of skin cancer in the country.

4 Teens are especially at risk. In our state, the number of new cases of skin cancer in teens
aged 14-17 years has increased significantly in the last 10 years.

4 Teens are less likely than adults to use sunscreen, stay in the shade, or wear protective
clothing when out in the sun for more than an hour.

4 A survey conducted by the state health department found that
® Many teens think having a tan makes them look healthy and attractive.

® Many teens don’t know that getting a few serious sunburns early in life can increase
their risk of skin cancer.

® Most teens know they should wear sunscreen with a sun protection factor (SPF)
of at least 15.

® Fewer teens know they need to reapply sunscreen after 2 hours or that sunscreens
have an expiration date.

4 Our state’s comprehensive cancer control program plans to work with local school
districts to tell teens about the importance of sun protection.

GOALS

Short-term
4 Raise awareness among local high school students about skin cancer risks.

4 Get more teens to wear sunscreen, hats, protective clothes, and sunglasses when outside.
4 Encourage school staff and parents to model skin-protective behaviors.

Long-term
4 Lower skin cancer rates in our community.

4 Get teens to adopt skin-protection habits that will continue into adulthood.

TARGET AUDIENCES

Teens aged 14-17 years.

School administrators and staff.

School nurses, physical education instructors, and sports coaches.
Parents and other family members.

District school health councils and school health teams.

Local businesses that sell sun-protection items.

* S & & & o
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KEY MESSAGES

Key messages for our outreach activities came from our
community assessment.

4 Our state has one of the highest rates of skin cancer in
the country.

4 A few sunburns can increase your risk of skin cancer
later in life.

4 Unprotected skin can be damaged after only 15 minutes
of sun exposure. Any change in skin color —pink or
tanned —is sun damage.

4 You can protect your skin and still have fun outside.
Just remember to

® About half an hour before you go outside, put on
sunscreen with a sun protection factor (SPF) of at
least 15.

® Take a break and get in the shade from time to time.
® Wear a hat and a loose-fitting shirt and pants.
® Don't forget your sunglasses.

MATERIALS

Print Materials
4 Skin cancer publications

www.cdc.gov/cancer/dcpc/publications/skin.htm
4 For schools: Sun Safety at Schools: What You Can Do
www.cdc.gov/cancet/skin/pdf/sunsafety v0908.pdf

¢ Guidelines for School Programs to Prevent Skin Cancer

www.cdc.gov/cancer/skin/what cdc is doing/guidelines.htm

¢ For parents: Play It Safe in the Sun: A Guide for Parents
www.cdc.gov/cancet/skin/pdf/CYCParentsBrochure.pdf

Other Materials
4 Podcasts on skin cancer prevention
www.cdc.gov/cancet/skin/basic info/prevention.htm
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CHANNELS AND ACTIVITIES

We will work with our local comprehensive cancer control program and partners to
reach teens through school-based activities. For example, we will

4 Ask local experts to speak to school administrators, staff, nurses, physical education
instructors, and coaches about the importance of sun safety and how to support it in
their schools.

4 Give presentations at local parent-teacher association or organization meetings to
educate families about skin cancer risks and prevention.

4 Send press kits to local student newspapers with materials they can use to write stories

about the importance of sun safety.
4 Hand out brochures and flyers with sun-safety tips at school sporting events.

4 Ask local businesses to donate sunscreen and other protective gear to schools for
students to use during outdoor school events like field trips and sports events.

4 Share information about presentations and success stories with local media outlets.

4 Tweet regular tips and reminders about sun safety, particularly on days when the
ultraviolet index (UVI) is high.

We will use CDC’s Sun Safety for America’s Youth Toolkit (www.cdc.gov/cancer/skin/pdf/

toolkit/SunSafetyToolkit MainText.pdf) for more ideas as needed.

EVALUATION

We will track and report on the following information:

Number of schools that received materials or presentations.

Number of presentations given and to what types of audiences.

Number of stories published by student newspapers and other local media outlets.
Number of school sporting events attended.

Number and types of materials handed out.

Number of times tweets were retweeted.

* & & & S o o

Number of businesses that donated sun-protection items to local schools and the total
value of their donations.

4 Feedback from school administrators, staff, parents, and students on changes in teens’
sun-safety behavior.
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Chapter

Getting the
Word Out

After you've done your outreach plan, you can put it into action. The two phases
in this process are preparation and distribution.

Preparation
Learn Your Cancer Facts

Start by educating yourself on the cancers you'll be telling people about. Get familiar
with terms and definitions, causes, risks, and ways to prevent them. Resources where
you can learn more include

¢ Your local cancer control plan and fact sheets from your local CCC program or

L4

cancer coalition.

CDC(C’s Cancer Web site at www.cdc.gov/cancer for information on select cancers

and ways to prevent them.

NCI Web site at www.cancer.gov for information on many kinds of cancer.

The U.S. Preventive Services Task Force Web
site at www.uspreventiveservicestaskforce.org

for the latest cancer screening recommendations.

CDC summarizes this information for
select cancers at www.cdc.gov/cancer/dcpc/
prevention/screening.htm.

Prepare Resources and Materials

Get your resources and materials ready to go. You'll
use them to package your messages. They can be in
a variety of formats, like

L4

Fact sheets and brochures with information
on the type of cancer you're targeting, who's
at risk, and ways to prevent it.

Posters and flyers with short messages, like
key facts about cancer and reminders to
get screened.

Public service announcements (PSAs) are
print, radio, or television advertisements that
educate people about an important issue.
Mass media outlets—like magazines,
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newspapers, radio stations, television stations, and
Web sites—may print or broadcast them for free.

Podcasts are audio recordings with one or more LOW-CC F.
speakers talking about a particular topic. People breast and ¢ =1 Vil
can listen to them on their computer, iPod, or 2ENing
smart phone and share them with others.

Electronic greeting cards, also called e-cards,
are short, prepared messages that people can

personalize and send by e-mail to their friends. National Breast and

Cervical Cancer
Early Detection ngray

Web buttons and banners are small advertise-
ments that people can post on their Web site, social
network profile, or blog to show support for

your message. This is an example of a Web badge
for the NBCCEDP. Copy and paste
the code shown at www.cdc.gov/

You can get materials that are already developed from cancer/nbecedp/badges.htm to
the followin g sources: display it on your Web site, social

network profile, or blog to promote
4 Your local CCC program or cancer coalition has breashand cervicel cancersereening;

materials branded for your state, tribal community,
or territory. These materials may include contact
information for your local health agency.

CDC has resources and materials on several common kinds of cancer. Many are
available in English and Spanish, and some feature celebrities. Find what you need
at www.cdc.gov/cancer/dcpc/resources and download, print, or order copies

free of charge.

NCI has materials on many kinds of cancer and related topics, like prevention,
screening, treatment, and survivorship. Materials are available for patients and their
families, as well as for health professionals. In addition to English and Spanish,
materials are available in Chinese, Tagalog, and Vietnamese. Find what you need

on the NCI Publications Locator at https://pubs.cancer.gov/ncipl and print or order
free copies.

Your state health department may have materials you can get copies of and hand
out to your community. Check the Web site or call to find out.

Some national cancer groups have materials for the public. Before you use their
materials, contact these groups to find out what their policies are about printing and
handing out copies.

Local hospitals or health centers may have materials you can hand out. If they offer
screening, find out if you can get handouts with information about the services they
offer, schedules, costs, and how to make an appointment.

Healthfinder.gov (http://healthfinder.gov) has information about a variety of
health topics, including cancer. It offers interactive tools that people can use to help
them stay healthy, like health calculators, e-cards, videos, and podcasts. It also
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links people to local health services. Each month, healthfinder.gov features a tool
kit of information and outreach ideas on a national health observance topic (like
Colorectal Cancer Awareness Month). The tool kits include sample tweets, Web
badges, and other resources to help you spread the word.

o

Advanced Tip: Make Your Own Handouts

If you don't have a local CCC program or cancer coalition that can provide
materials for your community, you can make your own.

¢ Use the resources you learned about in Chapter 1 to create colorful tables
and graphics that show the number of cancer cases and deaths in your
community and who's affected most.

4 Add bullet points with key facts about the type of cancer you're targeting
and what people can do to protect themselves. Include the latest screening
recommendations and where people can go to get screened in your area. You
can use information on CDC’s Web site, but make sure to note where you got
the information.

¢ Write in clear, simple language without too many technical or medical terms.
If you have to use these terms, make sure to define them.

¢ Translate the handout as needed.

See www.cdc.gov/healthliteracy to learn how to make easy-to-read materials.
The “Develop Materials” section has helpful tips, tools, and guidelines.

List Talking Points

Make a list of talking points to guide what you say to different audiences and situations.
Start with your key messages and add details that can help answer questions people
might ask. Use what you learned in your community assessment to decide what
information is important to the people you're trying to reach.

Your talking points should help make the case for why people should care and tell
them what they can do to make a change—in their own health and in the health of their
community. You don’t want to scare people with your messages, but you do want them
to understand the seriousness of the problem and take action. You don’t want them to
feel that the problem is hopeless or they can’t do anything about it. Give people real
solutions. Let them know they have the power to protect themselves. Check with your
local CCC program or cancer coalition to find out if they have talking points you can
adapt for your community.

Tailor your talking points as needed to match your audience—like people at risk,
families and caregivers, health care providers, teachers and other educators, employers,
spiritual or religious leaders, or other community leaders. Keep them short and to the
point. Avoid technical language and buzzwords.

23


http://www.cdc.gov/healthliteracy

Your talking points should answer the following questions:

What's the Problem?

Focus on one or two cancers that take the greatest toll on your community. List key facts
about them, like

¢ How many people are diagnosed with or die of these cancers nationwide.

¢ How many people are diagnosed with or die of these cancers in your county, state,
tribal community, or territory.

¢ Where your state ranks in the nation or region —or where your county ranks in
the state—for cancer cases or deaths. You should include this information if your
ranking is high.

¢ Why the rates in your area are so high. It might be due to high levels of risky
behaviors like smoking or other health problems like obesity that put people at
risk of certain cancers. It could also be because people are not getting screened and
cancers are not being caught early enough to treat easily.

¢ What factors keep people from getting screened or taking other steps to protect
themselves. Maybe a lot of people in your area are out of work and don’t have health
insurance or enough money to pay for medical tests. Maybe there are cultural issues,
like language barriers. Maybe people simply don’t know what they should do.

Who's at Risk?

Talk about who's most likely to get or die of cancer in your county, state, tribal
community, or territory. Use the information from your local CCC program or cancer
coalition, the statistics you found in your community assessment, and the information
on risk factors you learned when reading about this kind of cancer. Make sure to
mention age range, sex, race and ethnicity (if appropriate), genetic traits, ongoing health
problems, and other factors that can increase people’s risk.

What Can People Do to Protect Themselves?

Discuss what people can do to lower their risk. This can include <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>