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Supplementary information (SI)
Supplementary text 1. Calculation of Q-index for assortativeness
 (eq.1)
Where Tr(P) denotes the Trace of the matrix and P [] is the matrix whose elements  represent the proportion of total contacts of age group i with age group j. The elements are computed by the equation:
(eq.2)
Where  is the total contacts of age group i with age group j,  is the total contacts made by age group i and, n is the total number of participant age groups. 
The Q index ranges between negative one, corresponding to fully disassortative mixing, and one, under full diagonal dominance, i.e., fully assortative mixing. A Q index of zero corresponds to proportionate mixing. Therefore, Q represents a measure of departure from proportionate mixing for groups defined on a qualitative scale.

Supplementary table 1: Numerical values of unweighted contact matrix
	Age group of contacts
	60+
	-
	-
	0.42
	0.26
	0.46
	1.57

	
	40-59
	-
	-
	0.96
	1.03
	2.17
	1.52

	
	30-39
	-
	-
	0.74
	1.63
	0.79
	0.86

	
	20-29
	-
	-
	2.37
	0.72
	0.83
	0.72

	
	10-19
	-
	-
	0.16
	0.11
	0.87
	0.45

	
	0-9
	-
	-
	0.07
	0.70
	0.70
	0.14

	
	0-9
	10-19
	20-29
	30-39
	40-59
	60+

	
	Age group of participants
	

	
	
	



Supplementary table 2: Numerical values of weighted contact matrix adjusted for symmetry.
	Age group of contacts
	60+
	-
	-
	0.45
	0.94
	0.74
	0.86

	
	40-59
	-
	-
	1.94
	0.77
	0.83
	0.74

	
	30-39
	-
	-
	0.37
	0.11
	0.77
	0.94

	
	20-29
	-
	-
	0.07
	0.37
	1.94
	0.45

	
	10-19
	-
	-
	-
	-
	-
	-

	
	0-9
	-
	-
	-
	-
	-
	-

	
	0-9
	10-19
	20-29
	30-39
	40-59
	60+

	
	Age group of participants
	











Supplementary Figure 1. Distributions of percentage of contacts by location, duration, type and persistence based on participants’ age group. For contact type, contacts are classified as conversation only (Conv only), conversation with physical touch (Conv & Phys) and physical touch only (Phys only).
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Supplementary Figure 2. Additional age-stratified mixing matrices by various contact attributes. Contact matrices at home, street or store, work, repeated over two days and unique over two days represent both conversation and physical contacts. The categories by row are mutually exclusive. In all panels, the grey area indicates that no data was collected from individuals aged 0-19 years.
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B. Distribution of contacts by duration
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