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Resource Summary: During National Diabetes Month, the National Diabetes Prevention Program (National DPP) aims to
boost diabetes awareness and help individuals prevent or delay type 2 diabetes through the lifestyle change program.

The concept of trialability states that while an individual might never be able to try something, seeing someone else go
through the experience can influence how quickly a positive health behavior is adopted. The following promotional
materials focuses on the trialability of the National DPP lifestyle change program and shares stories of people who are
directly involved with the program.

[Cataloger’s Note: The images named and linked below, and described on the pages following these tables, are all
available in the attached Zip folder, found in the Supporting Files section of this record. Accessed and downloaded on
2026/01/27. These tables are copied exactly as they are found at the Page URL listed above. Minor table formatting has
occurred below, but no intellectual content has been altered. Some resources are available in both English and Spanish.]

Resource

Type Resource Description English Spanish

Job Aid for National Diabetes Month-Trialability
including Drop-In Articles, Email Copies for health
Job Aid care providers and potential participants, and e« JobAid e N/A
Social Media Copy and Images. It also provides an
overview of the posters/print ads and postcards.

1


https://nationaldppcsc.cdc.gov/s/article/November-National-Diabetes-Month-Trialability
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d0000038K3J/DvY_s.117KgO7_a1tRPsd5wYqWmuZwMrs0vcNxTUxbM

Adults 65+
o Horizontal
Format
o Vertical

African American
o Horizontal

Can be printed and used as a handout, leave- Format «  Hispanic/Latino
behind, or mailer to promote type 2 diabetes o Vertical P Horizontal
= prevention and the lifestyle change program. Each Format o Conzomal
ostcard o e . . . - Format
postcard is tailored to a specific audience e Hispanic/Latino Vertical
and includes fillable information with details o Horizontal © Format
specific to your lifestyle change program. Format —
o Vertical
Format
o Customizable
o Horizontal
Format
o Vertical
Format
Can be printed and used as a poster or print ad to
promote type 2 diabetes prevention and the e Adults 65+
Poster/Print | lifestyle change program. Each poster/print ad is e African American . Hispanic/Latino
Ad tailored to a specific audience and includes fillable e Hispanic/Latino

information with details specific to your lifestyle
change program.

Customizable

Last Modified Date
8/8/2025 6:46 PM
First Published Date
10/19/2022 1:23 PM



https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIJm/huteaA7PGSIqrJYvqr48w4WIBfjBL5nZVUWyYAaX04s
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIJm/huteaA7PGSIqrJYvqr48w4WIBfjBL5nZVUWyYAaX04s
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIKG/1I3w7QPzKWwLAzUROUUBgkfx0V.Yh5riCW5LiEx15ds
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIKG/1I3w7QPzKWwLAzUROUUBgkfx0V.Yh5riCW5LiEx15ds
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIKa/i0LRX_SAA7HVm6.osVQDJfoR.qANQdzUhC4RJzH1cto
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIKa/i0LRX_SAA7HVm6.osVQDJfoR.qANQdzUhC4RJzH1cto
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIKz/gy.nh6yI.bLbIPm3TBlkFLqqiR6V42CHcSD.mWxUO3I
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIKz/gy.nh6yI.bLbIPm3TBlkFLqqiR6V42CHcSD.mWxUO3I
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIM3/Ru0EZ.gtHDncwBdDeYI9_2Fym.LDPp8uSZXlBCkgf8k
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIM3/Ru0EZ.gtHDncwBdDeYI9_2Fym.LDPp8uSZXlBCkgf8k
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIRv/5Zyl3X6FmpV6rFILRLcxNXhFfPpSbN5PS6bEqcOw45Y
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIRv/5Zyl3X6FmpV6rFILRLcxNXhFfPpSbN5PS6bEqcOw45Y
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aILY/1B7FvJmBZR5McKg5SJVBtxS_um67TLdsXalYLXSwZXk
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aILY/1B7FvJmBZR5McKg5SJVBtxS_um67TLdsXalYLXSwZXk
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIM2/AHzG9Riy_LFz0ZSIUXLaJQXMwiDUECS2iWkHxBwNsU4
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIM2/AHzG9Riy_LFz0ZSIUXLaJQXMwiDUECS2iWkHxBwNsU4
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIMv/SzacX7TSwuiAqV1Ao01Hlw9XgNv9hmKs7R4GpF8QHo0
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIMv/SzacX7TSwuiAqV1Ao01Hlw9XgNv9hmKs7R4GpF8QHo0
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aISU/p274k6HHCwoU08BMRC0edJGUaHl641Rqu_fGYS3Hm.A
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aISU/p274k6HHCwoU08BMRC0edJGUaHl641Rqu_fGYS3Hm.A
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIQn/zGxCJbhYVNwwg28pthPuwnP06y0t8prckZxhqs.b6ps
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIR2/5WBz1MGS.nyDpj7JdKk7LelF2Nyl20rahzVMp.fQNa8
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aINP/fFNIsqbjV2y9uxs8R0jzN5sGVMxVfTEkYM44Wp5Qtew
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aITN/Ta7IBZUsDriD5k2e9weEZ37.RwJ91CQEBu0bnz4JTHs
https://nccdphp.my.salesforce.com/sfc/p/t0000000TZNF/a/3d000000aIO3/wXWh4c6rpu58qTdcpe7dPB28DkaoQIeBY6vG4TusPkM

NATIONAL

DIABETES

PREVENTION
PROGRAM

National Diabetes Month
Promotional Materials - Trialability

National Diabetes Month
Your best life starts here.

Overview & Table of Contents

This bundle of promotional materials focuses on the trialability of the National DPP lifestyle change program.
Trialability allows potential customers to try out a new product or service. According to the Health Communication
Capacity Collaborative, trialability is one of the factors that influences how quickly a positive health behavior is
adopted (source). The chart below demonstrates how trialability works in conjunction with other marketing

strategies.
Complexity Compatibility Observability Trialability
How simple? Does it work for me? Can | see it? Can | try it?
These questions can be answered in social advertising Even if a person has never A person might never be able to
and through community/radio discussions. seen something, hearing a try something, but seeing someone

friend or a community leader Jelse go through the experience on
speak positively about it could JTV or in a community drama can
encourage them to use it. have a similar effect.

(Source)

With trialability as our focus, you will notice that the National Diabetes Month promotional materials included in this
bundle evoke a feeling of “if they can do it, | can do it.” These materials share stories of people who are directly
involved with the lifestyle change program, including coaches, program coordinators, program champions, and
healthcare providers. The theme, which is interspersed throughout the materials, is “Your best life starts here.” The
call to action for each piece is to learn more about the program and try it.

All of the images included in this bundle can be downloaded.
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Drop-in Article 1: Program Overview

To use: Customize this article by filling in the highlighted portions with specific details about your program. You can
also replace Cynthia’s story with a story from your own program champion. Additionally, consider updating the
callout box to highlight some of your more popular sessions and activities. Then post this article to your
organization’s home page as a highlight story, include it in your organization’s publication(s), or post it to the news
section of your organization’s website.

Cynthia took control of her health and you can too. Learn how.
Cynthia Johnson didn’t always make health a priority.

“I was overweight, making all the wrong choices,” she says. “I knew | should be doing something, but | wasn’t
motivated to do so.”

Sample Class Topics:

- Get Active to Prevent Type 2 - Get Support

- Track Your Activity - Stay Motivated to Prevent Type 2
- Eat Well to Prevent Type 2 - When Weight Loss Stalls

- Track Your Food - Take a Movement Break

- Get More Active - Keep Your Heart Healthy

- EnergyIn and Energy Out - Shop and Cook to Prevent Type 2
- Eating to Support Your Health Goals - Find Time For Physical Activity

- Manage Stress - Get Enough Sleep

- Eat Well Away From Home - Stay Active Away From Home

- Managing Triggers - More about Type 2

- Stay Active to Prevent Type 2 - More About Carbs

- Take Charge Of Your Thoughts - Prevent Type 2 For Life

- Get Back on Track

Then she visited her doctor and found out she had prediabetes, a condition that affects 1 in 3 American adults.
Prediabetes means a person’s blood sugar levels are higher than normal but not yet high enough for type 2
diabetes. Her doctor told her it was time to start making some changes in her life, so Cynthia signed up for a CDC-led
National Diabetes Prevention Program (National DPP) lifestyle change program. The program offers support with
her goals of losing weight, eating healthier, and exercising more. Now she’s lost weight and is feeling better than
ever.



November is National Diabetes Month, so it’s the perfect time to try what Cynthia did and join a program that can
help you prevent or delay type 2 diabetes. [Insert program name], [part of CDC’s National Diabetes Prevention
program OR a CDC-recognized lifestyle change program], is a year-long program designed to help you make lasting
lifestyle changes to prevent or delay type 2 diabetes. At [Insert program name], like Cynthia, you’ll learn, laugh,
share stories, try new things, and build new habits—all while lowering your risk of type 2 diabetes and improving
your health.

Throughout the program, you will work with a trained lifestyle coach to learn:
e How to eat and prepare healthy dishes without giving up all the foods you love
e How to add physical activity to your life even if you don’t think you have time
e How to deal with stress
e How to maintain the changes you’ve made

“I enjoy the class — we’ve had a lot of laughs,” Cynthia says. “I've learned that | need to be in a group setting because
we support each other. We help each other and everybody has a different perspective. Our class coach is amazing.
She’s a positive person, a cheerleader, and she tells us that even though we make mistakes, they’re not permanent.
We can learn from them and maybe make different choices in the future.”

[Add information specific to your program, such as when and where it meets, if there is childcare
available, if it’s near any public transportation, if there are classes in Spanish, if there is a cost, etc.]

“After participating in this program, I'm more conscious of what | need to do to live better,” says Cynthia. “I'm doing
this for me so that | can live a long and healthy life.”

You can hear more about Cynthia’s story in her video. You can have this kind of success too — your best
life starts here. This November for National Diabetes Month commit to better health. Learn more today
at [insert program website or phone number].

Drop-in Article 2: Profile Piece

To use: Customize this article by interviewing someone directly involved with the lifestyle change program, such as a
coach, program coordinator, program champion, and/or healthcare provider. Then include his/her responses below.
Consider following these tips for success:
e Profile someone who is excited about the lifestyle change program and all its benefits.
e Make sure you have permission to share the person’s responses and that you’re clear on how much personal
information they are comfortable with you sharing (last name, personal details, etc.). Avoid any potential
HIPAA violations.
e Consider adding a photo of the person to go with the story.
e Share the story with the person before it’s finalized to ensure they’re happy with how it turned out.
e Feel free to revise the sample questions below or add your own.
e When adding in the interview responses, be sure they have appropriate context and lead back to your key
messages. We've added sample responses to give you an idea of what this could look like, but we encourage
you to use your own.

Then post this article to your organization’s home page as a highlight story, include it in your organization’s
publication(s), or post it to the news section of your organization’s website.

Spotlight on [person’s name], [person’s title related to the lifestyle change program]


https://www.youtube.com/watch?v=n8a4GDYtjyU&feature=youtu.be

This November for National Diabetes Month, we asked [person’s name], [person’s title related to the
lifestyle change program], to tell us why preventing or delaying type 2 diabetes is important to [him/her].
Here’s what [he/she] had to say.

Q: An estimated 96 million Americans —or 1 in 3 — have prediabetes, a condition where someone’s blood
sugar levels are higher than normal but not yet high enough for a type 2 diabetes diagnosis. With healthy
lifestyle changes, people have a better chance of preventing or delaying type 2 diabetes. Why is this
something that’s important to you?

A: [Add interview answer with appropriate context. For example, “Preventing or delaying type 2 diabetes
is important to me because | know it runs in my family. My grandparents, uncle, aunt, and parents all had
it. When my doctor told me | had prediabetes, | knew | didn’t want to be like my grandmother who lost
her foot and eventually died due to diabetes complications. | wanted to do something about it.”]

Q: [Insert program name], [part of the CDC’s National Diabetes Prevention program OR a CDC-recognized
lifestyle change program], can help people learn how to eat healthier foods, exercise more, and manage
stress to prevent or delay type 2 diabetes. How did you first hear about and become involved with [insert
program name]?

A: [Add interview answer with appropriate context. For example, “I remember first hearing about
PROGRAM NAME through one of my neighbors. | saw that she had lost weight and | asked what her
secret was. She told me about PROGRAM NAME and said she was eating healthier and going for more
walks around the neighborhood. She told me about some of the fun classes and mentioned that because
she had prediabetes, the class was free (covered by insurance). A few months before all this my doctor
had told me | had prediabetes, but | hadn’t done anything about it yet. | asked her how to sign up.”]

Q: How would you describe your experience with [insert program name]?

A: [Add interview answer with appropriate context. For example, “My experience with PROGRAM NAME
has been amazing. I've met a great group of people and have learned so much. We all meet once a week
and talk about what we’ve been doing to reach our health goals. Sometimes | will slip up and have a bad
week, but my coach always encourages me to learn from my mistake and start over again with healthier
choices.”]

Q: What's your favorite part about [insert program name]?

A: [Add interview answer with appropriate context. For example, “Exercise has always been really hard
for me — I’'m not the kind of person who has the time or energy to go to a gym. | thought exercise just
wasn’t for me. But sometimes before or after class we’ll have a dance party and someone gets to choose
the music. We dance around and | work up a sweat. It doesn’t even feel like exercise and it’s really fun!”]

Q: What would you tell someone who is considering participating in [insert program name]?

A: [Add interview answer with appropriate context. For example, “This program really works, and it’s so
worth it. It might seem like a big time commitment but what’s a few hours a month for one year of your
life if it helps you make changes and live longer? | am proud of the changes | made and how far I've
come. Change doesn’t happen overnight — you might as well start today.”]

Thank you, [person’s name], for sharing your story with us!

You can have this kind of success too — your best life starts here. This November for National Diabetes
Month commit to better health. Learn more today at [insert program website or phone number].



Email Copy for Potential Participants

To use: Throughout November, send this email series to people who have expressed interest in your program. When
adding the corresponding photo to the email, be sure to include it in the body of the email instead of attaching it.
Also, you may want to hyperlink the photo to the video.

Email 1

Subject: Mike Got Healthier, You Can Too. Your Best Life Starts Here.

Email Copy:

“My motivation is to watch my children grow up and to be here for them.”

Does this sound familiar? This November for National Diabetes Month commit to better health like Mike.

Mike Jones is a retired NYPD police officer who was used to eating on the go, which meant fast food and
junk food from vending machines. He knew his parents had diabetes but never thought it would affect
him. “I never thought about it,” he says. “I just thought, I'm young. | thought | was healthy.”

Then one day a call from his doctor changed everything — Mike was told he had prediabetes. This is a
condition that affects 1 in 3 American adults and means a person’s blood sugar is higher than normal but
not yet high enough for a type 2 diabetes diagnosis. Mike didn’t want to be like his parents and have to
take insulin every day, so he signed up for a CDC-led National Diabetes Prevention Program (National
DPP) lifestyle change program.

At a lifestyle change program like [insert program name], he worked with a trained lifestyle coach to
learn how to eat healthy without giving up all the foods he loves, how to add physical activity to his life
even when he thinks there isn’t time, how to deal with stress, and how to maintain positive changes.

“They showed me the right things to eat,” says Mike. “Now | cook my own food, like baked chicken,
boiled potatoes, and steamed broccoli. | make smoothies with lots of fruits and vegetables. You can use
what’s around you — | work out right in my living room or go outside and run around the park. We meet
once a week and we talk about what we do in our lives and the changes we’ve made. It gives you a sense
of camaraderie. You learn something new every time.”

After completing the program, Mike’s doctor told him his A1C levels, which determine whether you have
prediabetes, were closer to the normal range.

“It starts with taking care of myself and my body,” he says. “I'm proud to see how far I've come. | feel
better, | feel stronger. | have a whole new life ahead. | plan to live life to the fullest.”

You can hear more about Mike’s story in his video. You can have this kind of success too — your best life
starts here. Learn more today at [insert program website or phone number].

Email 2
Subject: Cynthia Got Healthier, You Can Too. Your Best Life Starts Here.

Email Copy:


https://www.youtube.com/watch?v=xlxVZhjfo6s

“I was overweight, making all the wrong choices. | knew | should be doing something, but | wasn’t motivated to do

”

sO.
Do these words sound familiar? What about the feeling of not living your best life?

Cynthia Johnson visited her doctor and found out she had prediabetes, a condition where her blood sugar levels
were higher than normal but not yet high enough for type 2 diabetes. Her doctor told her it was time to start
making some changes in her life, so she signed up for a CDC-led National Diabetes Prevention Program (National
DPP) lifestyle change program. The class taught her how to make long-lasting lifestyle changes to improve her health
and reduce her risk for developing type 2 diabetes.

“I'enjoy the class — we’ve had a lot of laughs,” Cynthia says. “I've learned that | need to be in a group setting because
we support each other. We help each other and everybody has a different perspective. We share information. Our
class coach is amazing. She’s a positive person, a cheerleader, and she tells us that even though we make mistakes,
they’re not permanent. We can learn from them and maybe make different choices in the future.”

While participating in the program, Cynthia lost weight and now has more energy.

“I'm more conscious of what | need to do to live better. I’'m doing this for me so that | can live a long and healthy
life.”

You can hear more about Cynthia’s story in her video. You can have this kind of success too — your best
life starts here. This November for National Diabetes Month commit to better health. Learn more today
at [insert program website or phone number].

Email Copy for Healthcare Providers

To use: Throughout November, send this email series to healthcare providers who you are in contact with.

Email 1

Subject: Refer Patients with Prediabetes to [Insert program name]

Email Copy:

When you see a patient who has prediabetes, what’s your go-to plan of action? Dr. Irene Snow from Buffalo, NY
refers her patients with prediabetes to a CDC-led National Diabetes Prevention Program (National DPP) lifestyle
change program to help them prevent or delay a type 2 diabetes diagnosis.

“What | would say to other colleagues is that it works,” she says.

According to national statistics, likely one-third of your patients older than age 18 have prediabetes and are at risk
for developing type 2 diabetes. Eight in 10 of those individuals likely do not know of their risk.

You can refer your at-risk patients to a CDC-recognized lifestyle change program such as [insert program name] that
is proven by research to cut their risk of type 2 diabetes by more than half. Participating in this program will
encourage weight loss and other healthy changes to your patients’ lifestyles, lowering their risk of type 2 diabetes,
heart attack, and stroke.

[Insert information specific to your program and how it meets the needs of your community.]


https://www.youtube.com/watch?v=n8a4GDYtjyU&feature=youtu.be

“We saw our patients not only actively participate, but also be successful in the outcomes we were looking for,” says
Dr. Snow.

Are you ready to help your patients lower their risk of type 2 diabetes? Find out more about how to refer your
patients to [insert program name] at [insert program website or phone number].

Email 2
Subject: See How One Clinic Helps Patients with Prediabetes
Email Copy:

“All primary care providers see patients day after day who have obesity or who are overweight and have
prediabetes,” says Dr. Steven Reed from Park Nicollet Clinic in Brooklyn Park, MN. “It's not something
you can address in a five-minute, end-of-visit discussion or with a pamphlet.”

Is this a challenge you face in your practice? The team from Park Nicollet Clinic has worked out an effective system
for referring their patients to a CDC-led National Diabetes Prevention Program (National DPP) lifestyle change
program. The lifestyle change program, such as [insert program name], is proven by research to cut participants’ risk
of type 2 diabetes by more than half. Participating in this program will encourage weight loss and other healthy
changes to your patients’ lifestyles, lowering their risk of type 2 diabetes, heart attack, and stroke.

Julie Cashman, a Registered Nurse at Park Nicollet Clinic, explains the process they follow when referring
patients to a program:
1. They create a report through their electronic health record system to identify their patients who
have prediabetes.
2. Each clinician reviews the report to remove any patients who have possible exclusions or
barriers to participation in the program.
3. The staff sends letters to the patients who appear to be good candidates and refers them to a
lifestyle change program in their area.

Through this process, 41% of their patients who received a letter enrolled in the program.

“The National Diabetes Prevention Program is something bigger you can give your patients that’s
clinically proven and available nationwide,” says Dr. Reed.

[Insert information specific to your program and how it meets the needs of your community.]

Find out more about how to refer your patients to [insert program name] at [insert program website or phone
number].

Social Media Messages

Generic National Diabetes Month Social Media Messages

To use: Each bullet represents a different social media post. Use hashtags only when posting on Twitter or Instagram;
hashtags are not recommended for use on Facebook. All of the posts below have fewer than 280 characters, which is
the limit for Twitter. For these generic posts, try to use your own photos so the posts feel authentic.



e Ifyou are 45 or older, are overweight, have a family history of type 2 diabetes, or had #diabetes while you
were pregnant, you may be at risk for #type2diabetes. Lower your risk with a proven program. Learn more:
[Insert program website or phone number] #DiabetesMonth

e You do so much when it comes to the health of your children, your family and friends, and even your
coworkers. What do you do for yourself? [Insert program name] can help you reduce your risk of
developing #type2diabetes. [Insert program website or phone number] #DiabetesMonth

e Did you know? #Type2diabetes is a serious disease. [Insert program name], a National Diabetes Prevention
Program lifestyle change program, can teach you to prevent or delay #type2diabetes by eating healthier
and moving more. What are your favorite healthy foods? #DiabetesMonth

e |t's #DiabetesMonth! Having #prediabetes puts you at higher risk of developing #type2diabetes. [Insert
program name] can help you prevent or delay #type2diabetes through healthy eating, reducing stress, and
increasing physical activity. What’s your favorite way to stay active?

e  Stress is a factor that can contribute to poor health. This includes #prediabetes, which is a risk factor for
#type2diabetes. We want to hear from you. What are some techniques you use to reduce stress?
#DiabetesMonth

Testimonial Video Social Media Messages
To use: Copy and paste the hyperlink for each video into a Facebook or Twitter post. Then add the relevant post
content. Use hashtags only when posting on Twitter or Instagram; hashtags are not recommended for use on

Facebook.

Video Link

Post Content

Cynthia’s Story

“I was overweight, making all the wrong choices. | knew | should be doing something, but |
wasn’t motivated to do so.” Cynthia took control of her health by joining a CDC-led National
Diabetes Prevention Program lifestyle change program. “Now I’'m more conscious of what |
need to do to live better,” she says. “I'm doing this for me so that | can live a long and
healthy life.” You can have this kind of success too — your best life starts here. This
November for National #DiabetesMonth commit to better health. Learn more today at
[insert program website or phone number].

Mike’s Story Mike reversed his #prediabetes by joining a CDC-led National Diabetes
Prevention Program lifestyle change program. “I’'m proud to see how far I've
come,” he says. “I feel better, | feel stronger. | have a whole new life ahead. | plan
to live life to the fullest.” You can have this kind of success too — your best life
starts here. This November for National #DiabetesMonth commit to better
health. Learn more today at [insert program website or phone number].
Suzi’s Story Suzi took control of her health by joining a CDC-led National Diabetes Prevention Program

lifestyle change program. “I'm so much healthier now, | have so much more energy and I'm
going out and walking a lot more than | used to.” You can have this kind of success too —
your best life starts here. This November for National #DiabetesMonth commit to better
health. Learn more today at [insert program website or phone number].

Telling Your Own Champion’s Stories on Social Media
Once you've gathered a testimonial for Drop-In Article #2 above (the Profile Piece), consider repurposing the
answers for social media posts. Be sure you have permission to share this person’s story on social media then follow

these tips for success:

e Step 1: Choose answers from the interview that work well as a soundbite and can stand on their own with
little context. You'll also want to choose answers that are less than 280 characters for Twitter.



https://www.youtube.com/watch?v=n8a4GDYtjyU&feature=youtu.be
https://www.youtube.com/watch?v=xlxVZhjfo6s
https://www.youtube.com/watch?v=IyAxnhLqzDw&feature=youtu.be

e  Step 2: Use quotation marks and add the person’s name, as seen in the testimonial video social media
posts above.

e  Step 3: Add any relevant calls to action (your website or phone number) and #DiabetesMonth.

e Step 4: Include a photo of the person if you have one. However, if you have multiple posts, avoid using the
same photo every time (e.g., if you have four posts but only one photo, consider using the photo just once
or twice, and not in back-to-back posts).

Print Ad/Poster

To use: Download the print ad/poster for your target audience. Then you can print it out and use it as a poster or
share it with your local newspaper as a print ad. The bottom of the poster has fillable space for you to add your own
details. You can also customize the print ad/poster with your own photos and testimonials.

Print ad/poster for African American audiences



YOUR BEST LIFE STARTS HERE.
Find out more about CDC’s National
Diabetes Prevention Program,
including the Lifestyle Change
Program, at CDC.gov/prediabetes.

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur, ut ut voluptat quistia
et veliquatur simpores adigenist occulpa in natem nestrum quam fugiati ssimagnis mi, et fuga. Ersperorum
antet est volum ima ipis voluptam estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temquos
sin eossum vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign imporum
aribus modicil labora cores as andi sit, consent que rest, quat.Os ex eossi dolutem dolecus seris volest
parciur, simperro in et labor sini is et planto totas ant vendionestiFic temporio mod quam ipsam asi dollum
fugia corionsectur soloribusam sinim il molorei ciaero maxim quia quuntin vendigenimpe dolene offici dolo
testio conse parum facearum faccull animus, qui core laborehenda vitiist, omniantur? Moluptat et vitati ut
fugiatiusa vellore iuntoreribus sitio que nonsequi dis eratur rest ressequamus eium aut haris aborita tissini

NATIONAL

DIABETES nsr Parner URL

pREVENT|°N Parnerlogy Phone Number
PROGRAM

Print ad/poster for men/age 65+ audiences

10



YOUR BEST LIFE STARTS HERE.
Find out more about CDC’s National
Diabetes Prevention Program,
including the Lifestyle Change
Program, at CDC.gov/prediabetes.

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur, ut ut voluptat quistia
et veliquatur simpores adigenist occulpa in natem nestrum quam fugiati ssimagnis mi, et fuga. Ersperorum
antet est volum ima ipis voluptam estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temquos
sin eossum vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign imporum
aribus modicil labora cores as andi sit, consent que rest, quat.Os ex eossi dolutem dolecus seris volest
parciur, simperro in et labor sini is et planto totas ant vendionestiFic temporio mod quam ipsam asi dollum
fugia corionsectur soloribusam sinim il molorei ciaero maxim quia quuntin vendigenimpe dolene offici dolo
testio conse parum facearum faccull animus, qui core laborehenda vitiist, omniantur? Moluptat et vitati ut
fugiatiusa vellore iuntoreribus sitio que nonsequi dis eratur rest ressequamus eium aut haris aborita tissini

NATIONAL

DIABETES insert B ent

PREVENTION Eacmex Lo Phone Number
PROGRAM

Print ad/poster for Hispanic/Latino audiences (English)
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YOUR BEST LIFE STARTS HERE.
Find out more about CDC’s National
Diabetes Prevention Program,
including the Lifestyle Change
Program, at CDC.gov/prediabetes.

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur, ut ut voluptat quistia
et veliguatur simpores adigenist occulpa in natem nestrum quam fugiati ssimagnis mi, et fuga. Ersperorum
antet est volum ima ipis voluptam estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temquos
sin eossum vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign imporum
aribus modicil labora cores as andi sit, consent que rest, quat.Os ex eossi dolutem dolecus seris volest
parciur, simperro in et labor sini is et planto totas ant vendionestiFic temporio mod quam ipsam asi dollum
fugia corionsectur soloribusam sinim il molorei ciaero maxim quia quuntin vendigenimpe dolene offici dolo
testio conse parum facearum faccull animus, qui core laborehenda vitiist, omniantur? Moluptat et vitati ut
fugiatiusa vellore iuntoreribus sitio que nonsequi dis eratur rest ressequamus eium aut haris aborita tissini

NATIONAL :

DIABETES inser Paroer URL

PREVENTION b 250 Phone Number
PROGRAM

Print ad/poster for Hispanic/Latino audiences (Spanish)
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SU MEJOR VIDA EMPIEZA AQUI.
Aprenda mas sobre el Programa Nacional
de la Prevencion de la Diabetes de los
Centros para el Control y la Prevencion
de Enfermedades y el programa de
cambios de estilo de vida en
cdc.gov/diabetes/spanish/prevention.

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur, ut ut voluptat quistia
et veliquatur simpores adigenist occulpa in natem nestrum quam fugiati ssimagnis mi, et fuga. Ersperorum
antet est volum ima ipis voluptam estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temquos
sin eossum vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign imporum
aribus modicil labora cores as andi sit, consent que rest, quat.Os ex eossi dolutem dolecus seris volest
parciur, simperro in et labor sini is et planto totas ant vendionestiFic temporio mod quam ipsam asi dollum
fugia corionsectur soloribusam sinim il molorei ciaero maxim quia quuntin vendigenimpe dolene offici dolo
testio conse parum facearum faccull animus, qui core laborehenda vitiist, omniantur? Moluptat et vitati ut
fugiatiusa vellore iuntoreribus sitio que nonsequi dis eratur rest ressequamus eium aut haris aborita tissini

NATIONAL :
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PROGRAM
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Postcards

To use: Download the post card for your target audience. Then you can print it out and use it as a handout, leave-
behind, or mailer. The back of the postcard has fillable space for you to add your own details. You can also customize

the postcard with your own photos and testimonials.

Postcard for African American audiences (horizontal)

YOUR BEST LIFE STARTS HERE.
Find out more about CDC’s National Diabetes Prevention Program,
including the Lifestyle Change Program, at CDC.gov/prediabetes.

Front

Postcard for African American audiences (vertical)

YOUR BEST LIFE STARTS HERE. Find out more about
CDC's National Diabetes Prevention Program, including
the Lifestyle Change Program, at CDC.gov/prediabetes.

Front

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur,
ut ut voluptat quistia et veliquatur simpores adigenist occulpa in natem nestrum

quam fugiati ssimagnis mi, et fuga. Ersperorum antet est volum ima ipis voluptam

estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temquos sin eossum
vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign
imporum aribus modicil labora cores as andi sit, consent que rest, quat.

Os ex eossi dolutem dolecus seris volest parciur, simperro in et labor sini is et planto
totas ant vendionestiFic temporio mod quam ipsam asi dollum fugia corionsectur
soloribusam sinim il molorei ciaero maxim quia quuntin vendigenimpe dolene offici
dolo testio conse parum facearum faccull animus, qui core laborehenda vitiist,
omniantur? Moluptat et vitati ut fugiatiusa vellore iuntoreribus sitio que nonsequi dis
eratur rest ressequamus eium aut haris aborita tissini.Metur modipid et magnisquam
a dolupta tiatumquae et exceprovitis quo intotaes moluptatia delecti unto officiatur
rempori at adiscil modigene res qui nem elenimi, quo blaut dolecus dolut estem.

NATIONAL

DIABETES inser Pl
PREVENTION Partner Logo Phone Number

PROGRAM

Back

Placeholder for more partner information. Edi nectus
quaspedis dolupta sum accatur, ut ut voluptat quistia et
veliquatur simpores adigenist occulpa in natem nestrum
quam fugiati ssimagnis mi, et fuga. Ersperorum antet est
volum ima ipis voluptam estis mi, untis pa sa num aut
erum ea alitiis esed evenimp ellupta temquos sin eossum
vellibusamus voluptatur sam reperio. Totati volupta
musandem quis des audae vendign imporum aribus
medicil labora cores as andi sit, consent gue rest, gquat.

Os ex eossi dolutem dolecus seris volest parciur, simperro
in et labor sini is et planto totas ant vendionestiFic
temporio mod guam ipsam asi dollum fugia corionsectur
soloribusam sinim il molorei ciaero maxim quia

quuntin vendigenimpe dolene offici dolo testio conse
parum facearum faccull animus, qui core laborehenda
vitiist, omniantur? Moluptat et vitati ut fugiatiusa

vellore iuntoreribus sitio que nonsequi dis eratur rest
resseguamus eium aut haris aborita tissini.Metur modipid
et magnisguam a dolupta tiatumquae et exceprovitis

quo intotaes moluptatia delecti unto officiatur rempori at

Insert Partner URL + Phone Number

NATIONAL

DIABETES Insert

PREVENTION Partner Logo
PROGRAM

Back
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Postcard for men/age 65+ audiences (horizontal)

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur,
ut ut voluptat quistia et veliquatur simpores adigenist occulpa in natem nestrum

quam fugiati ssimagnis mi, et fuga. Ersperorum antet est volum ima ipis voluptam

estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temquos sin eossum
vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign
imparum aribus modicil labora cores as andi sit, consent que rest, quat.

Os ex eossi dolutem dolecus seris volest parciur, simperro in et labor sini is et planto
totas ant vendionestiFic temporic mod quam ipsam asi dollum fugia corionsectur
soloribusam sinim il molorei ciaerc maxim guia quuntin vendigenimpe dolene offici
dolo testio conse parum facearum faccull animus, qui core laborehenda vitiist,
omniantur? Moluptat et vitati ut fugiatiusa vellore iuntoreribus sitio que nonsequi dis
eratur rest ressequamus eium aut haris aborita tissini.Metur modipid et magnisguam
a dolupta tiatumquae et exceprovitis quo intotaes moluptatia delecti unto officiatur
rempaori at adiscil modigene res qui nem elenimi, quo blaut dolecus dolut estem.

NATIONAL Insert
YOUR BEST LIFE STARTS HERE. DIABETES Insert Partner URL
Find out more about CDC’s National Diabetes Prevention Program, PREVENTION Pariner Logo Phone Number
including the Lifestyle Change Program, at CDC.gov/prediabetes. PROGRAM

Front Back

Postcard for men/age 65+ audiences (vertical)

Placeholder for more partner information. Edi nectus
quaspedis dolupta sum accatur, ut ut voluptat quistia et
veliquatur simpores adigenist occulpa in natem nestrum
quam fugiati ssimagnis mi, et fuga. Ersperorum antet est
volum ima ipis voluptam estis mi, untis pa sa num aut
erum ea alitiis esed evenimp ellupta temquos sin eossum
vellibusamus voluptatur sam reperio. Totati volupta
musandem quis des audae vendign imporum aribus
modicil labora cores as andi sit, consent que rest, quat.

Os ex eossi dolutem dolecus seris volest parciur, simperro
in et labor sini is et planto totas ant vendionestiFic
temporio mod quam ipsam asi dollum fugia corionsectur
soloribusam sinim il molorei ciaero maxim quia

quuntin vendigenimpe dolene offici dolo testio conse
parum facearum faccull animus, qui core laborehenda
vitiist, omniantur? Moluptat et vitati ut fugiatiusa

vellore iuntoreribus sitio que nonsequi dis eratur rest
ressequamus eium aut haris aborita tissini.Metur modipid
et magnisquam a dolupta tiatumquae et exceprovitis
quo intotaes moluptatia delecti unto officiatur rempori at

Insert Partner URL * Phone Number

3,
5 - NATIONAL
YOUR BEST LIFE STARTS HERE. Find out more about DIABETES Pan';‘::"':o .,
CDC'’s National Diabetes Prevention Program, including PREVENTION 2
the Lifestyle Change Program, at CDC.gov/prediabetes. PROGRAM

Front Back
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Postcard for Hispanic/Latino audiences (English, horizontal)

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur,
ut ut voluptat quistia et veliquatur simpores adigenist occulpa in natem nestrum
qguam fugiati ssimagnis mi, et fuga. Ersperorum antet est volum ima ipis voluptam
estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temqguos sin ecssum
vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign
imporum aribus modicil labora cores as andi sit, consent que rest, guat

Os ex eossi dolutem dolecus seris volest parciur, simperro in et labor sini is et planto
totas ant vendionestiFic temporie mod quam ipsam asi dollum fugia cerionsectur
soloribusam sinim il molorei ciaero maxim quia quuntin vendigenimpe dolene offici
dolo testio conse parum facearum faccull animus, qui core laborehenda vitiist,
omniantur? Moluptat et vitati ut fugiatiusa vellore iuntoreribus sitio que nonsequi dis
eratur rest ressequamus eium aut haris aborita tissini. Metur modipid et magnisquam
a dolupta tistumguae et exceprovitis quo intotaes meluptatia delecti unto officiatur
rempori at adiscil modigene res qui nem elenimi, quo blaut dolecus dolut estem.

I I e
&QKMA S NATIONAL

Insert
YOUR BEST LIFE STARTS HERE. DIABETES nsert Partner URL
Find out more about CDC’s National Diabetes Prevention Program, PREVENTION Partner Loga Phone Number
including the Lifestyle Change Program, at CDC.gov/prediabetes. PROGRAM

Front Back

Postcard for Hispanic/Latino audiences (English, vertical)

Placeholder for more partner information. Edi nectus
quaspedis dolupta sum accatur, ut ut voluptat quistia et
veliquatur simpores adigenist occulpa in natem nestrum
quam fugiati ssimagnis mi, et fuga. Ersperorum antet est
volum ima ipis voluptam estis mi, untis pa sa num aut
erum ea alitiis esed evenimp ellupta temquos sin eossum
vellibusamus voluptatur sam reperio. Totati volupta
musandem quis des audae vendign imporum aribus
modicil labora cores as andi sit, consent que rest, quat.

Os ex eossi dolutem dolecus seris volest parciur, simperro
in et labor sini is et planto totas ant vendionestiFic
temporio mod quam ipsam asi dollum fugia corionsectur
soloribusam sinim il molorei ciaero maxim quia

quuntin vendigenimpe dolene offici dolo testio conse
parum facearum faccull animus, qui core laborehenda
vitiist, omniantur? Moluptat et vitati ut fugiatiusa

vellore iuntoreribus sitio que nonsequi dis eratur rest
ressequamus eium aut haris aborita tissini.Metur modipid
et magnisquam a dolupta tiatumqguae et exceprovitis
quo intotaes moluptatia delecti unto officiatur rempori at

Insert Partner URL * Phone Number

NATIONAL
YOUR BEST LIFE STARTS HERE. Find out more about DIABETES Insert
CDC’s National Diabetes Prevention Program, including PREVENTION RactnerLogo
the Lifestyle Change Program, at CDC.gov/prediabetes. PROGRAM
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Postcard for Hispanic/Latino audiences (Spanish, horizontal)

Placeholder for more partner information. Edi nectus quaspedis dolupta sum accatur,
ut ut voluptat quistia et veliquatur simpores adigenist occulpa in natem nestrum
quam fugiati ssimagnis mi, et fuga. Ersperorum antet est volum ima ipis voluptam
estis mi, untis pa sa num aut erum ea alitiis esed evenimp ellupta temquos sin eossum
vellibusamus voluptatur sam reperio. Totati volupta musandem quis des audae vendign
imporum aribus modicil labora cores as andi sit, consent que rest, quat.

Os ex eossi dolutem dolecus seris volest parciur, simperro in et labor sini is et planto
totas ant vendionestiFic temporio mod quam ipsam asi dollum fugia corionsectur
soloribusam sinim il molorei ciaero maxim quia quuntin vendigenimpe dolene offici
dolo testio conse parum facearum faccull animus, qui core laborehenda vitiist,
omniantur? Moluptat et vitati ut fugiatiusa vellore iuntoreribus sitio que nonsequi dis
eratur rest ressequamus eium aut haris aborita tissini.Metur modipid et magnisquam
a dolupta tiatumquae et exceprovitis quo intotaes moluptatia delecti unto officiatur
rempori at adiscil modigene res qui nem elenimi, quo blaut dolecus dolut estem.
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|

Prevencion de la Diabetes de los Centros para el Control y la Prevencion de Enfermedades PREVENTION Paetner:Logo Phone Number
y el programa de cambios de estilo de vida en cdc.gov/diabetes/spanish/prevention PROGRAM

Front Back

Postcard for Hispanic/Latino audiences (Spanish, vertical)

Placeholder for more partner information. Edi nectus
quaspedis dolupta sum accatur, ut ut voluptat quistia et
veliquatur simpores adigenist occulpa in natem nestrum
quam fugiati ssimagnis mi, et fuga. Ersperorum antet est
volum ima ipis voluptam estis mi, untis pa sa num aut
erum ea alitiis esed evenimp ellupta temquos sin eossum
vellibusamus voluptatur sam reperio. Totati volupta
musandem quis des audae vendign imporum aribus
modicil labora cores as andi sit, consent que rest, quat.

Os ex eossi dolutem dolecus seris volest parciur, simperro
in et labor sini is et planto totas ant vendionestiFic
temporio mod quam ipsam asi dollum fugia corionsectur
soloribusam sinim il molorei ciaero maxim quia

quuntin vendigenimpe dolene offici dolo testio conse
parum facearum faccull animus, qui core laborehenda
vitiist, omniantur? Moluptat et vitati ut fugiatiusa

vellore iuntoreribus sitio que nonsequi dis eratur rest
ressequamus eium aut haris aborita tissini.Metur modipid
et magnisquam a dolupta tiatumquae et exceprovitis
quo intotaes moluptatia delecti unto officiatur rempori at

Insert Partner URL * Phone Number

NATIONAL
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